








Program Requirements

The EdD in Organizational Leadership
program requires the satisfactory completion
of 60 semester credit hours, distributed as
follows: research core requirements, 15 credit
hours; core requirements, 24 credit hours;
elective requirements, 9 credit hours; and
dissertation requirements, 12 credit hours.

Research Core Requirements — Students Are Required to
Take the Following

R7001  Introduction to Research Methods (3)

R7031  Methods and Analysis of Quantitative
Research (3)

R7035  Methods and Analysis of Qualitative
Research (3)

Advanced Academic Study and Writing (3)

Research Elective — Students Choose One of the
Following

W?7000

R7034  Advanced Statistical Methods (3)
R7036  Program Evaluation Methods (3)
R7038  Action Research (3)

R7037  Survey Techniques (3)

Research Core Requirements — 15 Credit Hours

Core Requirements — Students Are Required to Take the
Following

L7101  Foundations of Leadership (3)

L7431  Theory and Development of Motivation (3)
L7432  Professional Development in Leadership (3)
L7438  Team Development and Leadership (3)

L7450  Interpersonal and Organizational
Communication (3)

L7451  Leading Through and Beyond Change (3)
L7452 Leadership and Ethics (3)
L7900  Conflict Management (3)

Core Requirements — 24 Credit Hours

Elective Requirements — Students Choose Three from the
Following*

L7131 Human Resource Management (3)

L7400  Special Topics: Human Services (3)

L7435  Financial Managementin Human Services
(3)

L7437  Special Topics in Organizational Leadership
(3)

L7440  Organizational Consultation (3)

L7838  Directed Independent Study: Organizational
Leadership (3)

Elective Requirements — 9 Credit Hours

* Electives not listed in the program of study may be
accepted with approval of the campus dean or program
chair.
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Dissertation Requirements—Student Are Required to
Choose One of the Following Tracks*

Track One

D9001 Dissertation (3)
D9002 Dissertation (3)
D9003 Dissertation (3)
D9004 Dissertation (3)
Track Two

D9501 Dissertation (1.5)
D9502 Dissertation (3)
D9503 Dissertation (3)
D9504 Dissertation (3)
D9505 Dissertation (1.5)

Dissertation Requirements—12 Credit Hours

*Unless otherwise advised, students who begin
dissertation Session | will follow Track One. Students
who begin dissertation Session Il will follow Track Two.

CERTIFICATE PROGRAMS

Professional Graduate Business Certificate
Program —Argosy University, Hawaii; Argosy
University, Los Angeles;Argosy University, Orange
County; Argosy University, Sarasota; Argosy
University, Schaumburg; Argosy University,
Seattle; Argosy University, Tampa; Argosy
University, Washington DC

Since organizations increasingly require more
specialization,working professionals may
make themselves more valuable to their
employers by earning the Professional
Graduate Business Certificate in the following
areas (availability varies by campus):

+ Corporate Compliance

+ Finance

+ Fraud Examination

* Healthcare Administration

+ Information Systems Management

+ International Business

* Management

+ Marketing

+ Public Administration

+ Sustainable Management

This certificate program is for professionals
with either a bachelor’s or a master’s degree
who desire additional knowledge in one
specialty area.



Admission Requirements

A bachelor’s degree from a regionally
accredited institution, a nationally
accredited institution approved and
documented by the dean of the College of
Business, or an appropriately certified
foreign institution.

A 2.7 grade point average for the bachelor’s
degree used as the basis of admission, or

a grade point average of at least 3.0 (on a
scale of 4.0) for the last 60 hours of
coursework (including graduate work).

A minimum score of 550 on the written
TOEFL® or 79 on the TOEFL® Internet
(iBT) is also required for all applicants
whose native language is not English

or who have not graduated from an
institution at which English is the
language of instruction.

All applications for admission must be

submitted to the Admissions Department. An

admissions representative is available to help

interested applicants complete the following

required documentation:

Completed Application for Admission
Form

Application fee (Non-refundable, except

in California and Arizona. In the state of
Arizona, the application fee is refundable if
the application is canceled within three
business days of the applicant signing the
Enrollment Agreement.)

Documentation of applicant employment
with or access to a professional organization

If the basis of admission is an earned
bachelor’s degree with a 2.7 grade point
average, an official transcript from the
degree granting institution

If the basis of admission is a cumulative
GPA of 3.0 (on a scale of 4.0) for the last
60 hours of coursework, official transcripts
from all post-secondary schools attended
during the 60 hours of study

Prior to matriculation applicants will be

required to submit a personal/professional
goal statement (the statement is used for
advisement purposes and does not become
part of the academic file).

Certificate Completion Requirements

The Professional Graduate Business Certificate
requires the satisfactory completion of four
courses for a total of 12 credit hours.

Customized Professional Certificate Completion
Requirements

Students selecting this option work with a
faculty advisor to develop a learning contract
tailored to individual and specific needs.
Students are required to take four courses (12
credit hours) to complete the Customized
Professional Certificate requirements. Two or
more of these courses must be taken from the
6000-level course listings found in the seven
business areas within the concentrations. A
maximum of two courses (6 credit hours) may
be taken as directed independent study
courses. The Customized Professional
Certificate must be approved by the campus
dean or program chair.

Professional Graduate Business Certificate in Corporate

Compliance Requirements —Students Choose Four of the
Following:

B6003  Ethics in Business (3)

B6606 International Regulatory Compliance (3)
B6889  Fraud Examination: Theories and Methods (3)
B6902  Corporate Compliance (3)

B6904  Monitoring and Assessing Corporate Compli-
ance (3)

Certificate in Corporate Compliance Requirements —
12 Credit Hours

Professional Grad Busi Certificate in Finance
Requirements —Students Are Required to Take the
Following

B6201  Investment/Portfolio Management (3)
B6206  Global Finance (3)

B6520  Financial Decision-Making (3)

B6622  Capital Markets (3)

Certificate in Finance Requirements — 12 Credit Hours
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Pr Certificate in Marketing
Requirements —Students Are Required to Take the
Following

B6889  Fraud Examination: Theories and Methods (3)

B6890  Fraud Auditing and Financial Analysis (3)

B6891  Legal Aspects of Fraud, Investigation, and
Expert Testimony (3)

B6892 Internal Auditing and Control Management

(3)

Certificate in Fraud Examination Requirements — 12
Credit Hours

Professional Grad B Certificate in Healthcare
Administration Requirements — Students Are Required to

Take the Following

B6501  Finance and Accounting for Healthcare
Managers (3)

B6504 Managing and Measuring Quality in
Healthcare Organizations (3)

B6507  Healthcare Organizations: Changing
Dynamics and Emerging Trends (3)

B6508  Managing Programs and New Initiatives in

Healthcare (3)

Certificate in Healthcare Administration Requirements
— 12 Credit Hours
Professional Grad B Certificate in Information
Systems Management Requirements — Students Are
Required to Take the Following

B6004  E-Business Applications (3)

B6107  Management of Information Resources (3)

B6701 Database and Information Management
Systems (3)

B6750  Communications and Connectivity (3)

Certificate in Information Systems Management Re-
quirements — 12 Credit Hours

Professional Grad B Certificate in International
Business Requirements —Students Are Required to Take
the Following

B6601 International Business Practice (3)
B6604 International Marketing (3)

B6206  Global Finance (3)

B6608 International Standards, Regulations, and

Compliance (3)

Certificate in International Business Requirements —
12 Credit Hours
Professional Grad B Certificate in Management
Requirements —Students Are Required to Take the
Following

B6003  Ethics in Business (3)
B6110  Supply Chain Optimization and
Outsourcing (3)
B6120 Communications Strategies for Managers (3)
B6125  Leadership and Organizational Behavior (3)

Certificate in Management Requirements — 12 Credit
Hours
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B6303  Marketing Research for Decision Making (3)
B6311  Marketing Behavior and Decision Making (3)
B6320  Integrated Marketing Communications (3)
B6604 International Marketing (3)

Certificate in Marketing Requirements — 12 Credit
Hours

Professional Graduate B Certificate in Public
Administration Requirements —Students Choose Four of the
Following

B6732  Perspective in Ethics (3)

B6761  Leadership in Public and Nonprofit
Organizations (3)

B6762  Organizational Theory and Management
Behavior (3)

B6763  Public Policy Process (3)

B6764  Financial Aspects of Public and Nonprofit

Organizations (3)

Certificate in Public Administration Requirements —
12 Credit Hours

Professional Graduate B Certificate in Sustainable
Management Requirements — Students Are Required to
Take the Following

B6420  Foundations of Sustainable Business (3)

B6421  Change Management and the Sustainable
Enterprise (3)

B6422  Ethical and Economic Dimensions to Sustain-
able Business (3)

B6423  Sustainable Venture Plan Seminar (3)

Certificate in Sustainable Management Requirements
— 12 Credit Hours

Advanced Professional Graduate Business
Certificate Program —Argosy University, Los
Angeles; Argosy University, Orange County;
Argosy University, Sarasota; Argosy University,
Schaumburg; Argosy University, Seattle

The Advanced Professional Graduate Business
Certificate is available to professionals who
want to be more competitive in their
industries. The Advanced Graduate Business
Certificate is offered in the six subject areas of
the DBA program (availability varies by
campus):

+ Accounting

+ Global Business Sustainability

+ Information Systems

+ International Business

* Management

*+ Marketing



This certificate program is for those
professionals who desire additional doctoral-
level knowledge, but do not need to complete
a full doctorate degree program.

Admission Requirements

A master’s degree in business administra-
tion, management, public or non-profit
management, engineering management,
JD, LLM, or other degree demonstrating
exposure to managerial functions from a
regionally accredited institution, nationally
accredited institution approved and
documented by the dean of the College
of Business, or an appropriately certified
foreign institution.

At least three (3) graduate semester credits
or six (6) undergraduate semester credits in
each of the following: accounting, finance,
economics

+ To be eligible to select the certificates in
accounting or information systems,
students must have twelve (12) graduate
semester credits in that respective discipline

+ Atleast three (3) years and preferably
five (5) years of full-time managerial or
professional experience

+ A minimum score of 550 on the written
TOEFL® or 79 on the TOEFL® Internet
(iBT) is also required for all applicants
whose native language is not English or who
have not graduated from an institution at
which English is the language of instruction.

All applications for admission must be
submitted to the Admissions Department.
An admissions representative is available to
help interested applicants complete the
following required documentation:

+ Completed Application for Admission Form

+ Application fee (Non-refundable, except
in California and Arizona. In the state of
Arizona, the application fee is refundable
if the application is canceled within three
business days of the applicant signing the
Enrollment Agreement.)

+ Documentation of applicant employment
with or access to a professional organization

+ Official transcripts from the institution that
conferred the master’s degree and any
institutions where graduate coursework
was subsequently taken. Bachelor’s level
transcripts are not required.

+ Prior to matriculation applicants will be
required to submit a personal/professional
goal statement (the statement is used for
advisement purposes and does not become
part of the academic file).

Certificate Completion Requirements

The Advanced Professional Graduate Business
Certificate requires the satisfactory completion
of four courses for a total of 12 semester credit
hours.

Ad d Professional Grad Business Certificate in
Accounting Requirements — Students Choose Four of the
Following

B7630  Contemporary Accounting Theory (3)

B7640  Accounting in a Global Financial Community
(3)

B7650  Accounting Control Systems (3)

B7660  The Evolution of Accounting Theory and
Practice (3)

B7670  Financial Reporting Theory (3)
B7680  Accounting and Corporate Governance (3)

Certificate in Accounting Requirements — 12 Credit
Hours

Ad d Prof A | Grad

Business Certificate in

Global Busmess Sustamablllty Requirements — Students

Choose Four of the Following

B7409  Holistic Management for Sustainability (3)

B7420  Overview of Global Business Sustainability
(3)

B7421  Sustainable Systems: The Science of
Industrial Psychology (3)

B7422  Developing Sustainable Products and
Services (3)

B7423  Designing Sustainable Environments (3)

B7424  Field Study or Research in Global and
Business Sustainability (3)

Certificate in Global Business Sustainability
Requirements — 12 Credit Hours
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Ad d Professional Grad Busi Certificate in
Information Sy Requi — Stud Choose Four
of the Following

B7701  Data Management Strategies and
Technologies (3)

B7702  Management Information and Decision
Support Systems (3)

B7704  Managing Information Systems Resources
(3)

B7705  Global Enterprise Networking and
Telecommunications (3)

B7706  Systems Design and Evaluation (3)
B7707  Themes in Information Systems (3)

Certificate in Information Systems Requirements — 12
Credit Hours

Ad d Professional Grad| Busi Certificate in
International Busi Requi — Stud Choose
Four of the Following

B7602  Global Management Models (3)

B7607  Comparative Economic Systems (3)

B7609 International Project | (3)

B7610  Leadership in Global and Multicultural
Organizations (3)

B7616 International Business Law and Practice (3)
B7315  Global and Multinational Marketing (3)
B7252 International Accounting and Taxation (3)

Certificate in International Business Requirements —
12 Credit Hours

Ad d Professional Grad| Busi Certificate in
Management Requirements — Students Choose Four of the
Following

B7401  Advanced Organizational Behavior (3)
B7403 Management Science (3)

B7406  Ethics in Business and Management (3)
B7408  Organizational Development (3)

B7413  Organizational Systems Theory (3)

B7610  Leadership in Global and Multicultural
Organizations (3)

Certificate in Management Requirements — 12 Credit
Hours

Ad d Professional Grad Business Certificate in
Marketing Requirements — Students Choose Four of the
Following

B7312  Culturally Responsive Marketing (3)

B7315  Global and Multinational Marketing (3)

B7320  Marketing and Innovation (3)

B7325  Marketing Organization and Control (3)

B7330  Marketing Research and Design (3)

B7335 ;I'h)eory and Research in Consumer Branding
3

Certificate in Marketing Requirements — 12 Credit
Hours
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Section Ten

College of Health Sciences

MISSION STATEMENT

The Argosy University College of Health
Sciences is committed to preparing students
to provide quality health care, by instilling
knowledge, skills, and ethical values of
professional practice and to foster values of
social responsibility with a commitment to
lifelong learning.

Master of Science in Health Services
Management Program — Argosy University,
Chicago; Argosy University, Twin Cities; Argosy
University, Washington DC

The Master of Science (MS) in Health
Services Management program provides a
comprehensive course of graduate study to
prepare health service providers and managers
for the challenges of modern healthcare. The
program recognizes the value of applied re-
search in solving the problems of today’s health
systems, and encourages the acquisition of
sustainable research methods and skills. The
program curriculum is intended to provide
students with an advanced understanding of
contemporary business practices, modern
healthcare systems and organization, policy
development and planning techniques,
management and leadership strategies, health
behaviors, financial management, and
analytical research methods. The program
provides students with the knowledge and
skills to fully utilize proven healthcare
management methods, while developing new
theories and applications relevant to modern
healthcare management.

Admission Requirements

A bachelor’s degree from a regionally
accredited institution, a nationally
accredited institution approved and
documented by the faculty and dean of the
College of Health Sciences, or an appropri-
ately certified foreign institution.

A 2.7 grade point average for the bachelor’s
degree used as the basis of admission, or
a grade point average of at least 3.0 (on a
scale of 4.0) for the last 60 hours of
coursework (including graduate work).

+ A minimum score of 550 on the written
TOEFL® or 79 on the TOEFL® Internet
(iBT) is also required for all applicants
whose native language is not English or who
have not graduated from an institution at
which English is the language of instruction.

All applications for admission must be submit-
ted to the Admissions Department. An admis-
sions representative is available to help
interested applicants complete the following
required documentation:

+ Completed Application for Admission
Form

+ Application fee (Non-refundable, except
in California and Arizona. In the state of
Arizona, the application fee is refundable
if the application is canceled within three
business days of the applicant signing the
Enrollment Agreement.)

+ If the basis of admission is an earned bach-
elor’s degree with a 2.7 grade point aver-
age, an official transcript from the degree
granting institution

+ If the basis of admission is a cumulative
GPA of 3.0 (on a scale of 4.0) for the last
60 hours of coursework, official transcripts
from all post-secondary schools attended
during the 60 hours of study

+ Prior to matriculation applicants will be
required to submit a personal/professional
goal statement (the statement is used for
advisement purposes and does not become
part of the academic file).
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Students who do not meet the minimum GPA
requirement will also be required to submit the
following:

+ Personal/professional goal statement with
a self-appraisal of qualifications for the
profession

+ Current résumé (or career summary)

+ The names and contact information of three
professional/and or academic references.

Exceptions to the Minimum Grade Point Average
Applicants with grade point averages lower
than the stated program minimums may be
considered for admission on an exception basis
with significant evidence of academic and
professional potential. This potential may be
demonstrated by the career and/or personal
accomplishments indicated in the statement of
academic and professional goals, the career
summary, and academic or professional letters
of recommendation. Exceptions must be
recommended by the Admissions Committee
and approved by the campus dean or program
chair. Exceptions must be justified,
documented, signed, placed, and retained in
the student’s academic file. Students admitted
on an exception basis will be assigned
provisional status. See “Exceptions to
Admission Requirements” in section 5 of this
catalog under “Admission Policies.”

Graduation Requirements

+ Successful completion of all academic
requirements set forth by the school and
the Health Services Management
Department, with a minimum grade point
average of 3.2 (on a 4.0 scale)

+ Successful completion of 45 credit hours

+ Petition to Graduate Form submitted to
campus administration

+ The program committee on academic
progress is responsible for making final
recommendations regarding award of the
degree. Most students can complete the
program in less than two years.
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Program Requirements

The MS in Health Services Management
program requires the satisfactory completion
of 45 credit hours distributed as follows: core
course requirements, 42 credit hours; and
elective requirements, 3 credit hours.

Core Course Requirements — Students Are Required to Take
the Following

HM6010 Seminar in Current Healthcare Trends and
Issues (3)

HM6020 Accounting and Finance for Managers (3)

HMB6030 Business Operations and Economic
Principles (3)

HM6040 :-It)ealthcare Organizations and Administration
3

HM6050 Healthcare Policy and Analysis (3)

HM6060 Health Law and Ethics (3)

HM6070 Health Outcomes and Behaviors (3)

HM6080 Health Planning and Marketing (3)

HM6100 Leadership in Organizations (3)

HM6110 Management and Organizational Behavior (3)

HM6120 Management Information Systems (3)

HM6130 Principles of Negotiation and Risk
Management (3)

HM6140 Quantitative Methods (3)

HM6160 Health Service Management: A Summative
Review (3)

Core Course Requirements — 42 Credit Hours

Elective Requi — Stud d to Take the

Following

Elective (3)

Are Requi

Elective Requirements — 3 Credit Hours
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Section Eleven

Graduate Course Listings

Not every course is offered at each Argosy

University campus. Availability is based on

curriculum, faculty interest, local clinical

needs, and student interest. Registration

Bulletins and other announcements provide

detailed course availability and prerequisite

information. The listing presented here was

current at the time of publication. We

recommend contacting the particular campus

for current course availability.

Course prerequisites that are campus-specific

are indicated by the following abbreviations:

ATL
CH
DAL
DEN
DC
HI

NAS
ORA
PHX
SLC

SAR
SCH
SEA
SF

SD
TAM
TC

Argosy University, Atlanta
Argosy University, Chicago
Argosy University, Dallas

Argosy University, Denver
Argosy University, Washington DC
Argosy University, Hawai'i
Argosy University, Inland Empire
Argosy University, Los Angeles
Argosy University, Nashville
Argosy University, Orange County
Argosy University, Phoenix
Argosy University, Salt Lake City
Argosy University, Sarasota
Argosy University, Schaumburg
Argosy University, Seattle

Argosy University, San Francisco
Bay Area

Argosy University, San Diego
Argosy University, Tampa
Argosy University, Twin Cities
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COURSE NUMBERING SYSTEM

While many courses cross lines between class
levels, and therefore the numbering system is
not always completely consistent, the following
offers a general correlation between course
numbers and grade levels:

Grade Level Course Number Range
Master's
First-Year 6000 — 6499
Second-Year 6500 — 6999
Doctorate
First-Year 7000 — 7499
Second-Year 7500 - 7999
Third-Year 8000 — 8499
Fourth-Year 8500 — 8999

Argosy University awards semester credit hours
as noted in each course description.

ADJUNCT ENROLLMENT (ADJ)

ADJCOMP Comprehensive Exam
0 credit hours

Students may enroll in Comprehensive Exam
(ADJCOMP) when they complete all coursework
required to take the Comprehensive Exam as
defined by their program of study, and submit a
Comprehensive Exam Petition to the Student
Services Department. No credit hours are earned,
but enrollment allows students to maintain a less
than half-time active enrollment status for up to
one semester while taking Comprehensive Exams.
It also creates a transcript record, reflecting
enrollment for the Comprehensive Examination and
the ultimate outcome of all attempts with a final
grade of “Credit” or “No Credit.”

ADJ900 Adjunct Enroliment
0 credit hours

No credit is earned for adjunct enrollment, but it
allows students to maintain their status in the
degree program. Adjunct enrollment serves both
students who have finished their coursework, but
have not yet met all degree requirements, and
those who choose not to enroll in regular classes
for a given semester.



BUSINESS (B)

B6002 Financial Accounting for Managers
3 credit hours

This course introduces students to published
financial statements of public companies, which
are usually incorporated into the annual reports
issued to shareholders, creditors, financial ana-
lysts, and others interested in the company’s
financial position and results of its operations. The
course examines management's analysis of the
financial statements, generally accepted
accounting principles, the financial statements,
and the related footnotes.

B6003  Ethics in Business
3 credit hours

This course addresses the ethical dimensions of
management with a special focus on the
processes managers may use to raise and resolve
ethical dilemmas and conflicts in organizational
settings. Policies pertaining to treatment of those
raising ethical issues will be considered. The legal
and regulatory requirements of ethical conduct will
be examined. Policies and codes of conduct
established by various organizations and industry
groups will be critically examined. The course will
feature case studies involving alleged breaches of
ethical conduct among publicly held corporations.

B6004 E-Business Applications
3 credit hours

This course is designed to introduce students to
the dynamic world of Internet-based business/
E-Business. Topics focus on the conceptual
framework of Internet-based commerce for
Business-to-Consumer (B2C) and Business-to-
Business (B2B) computer systems, and how they
integrate with organizational objectives. Students
explore the implications of key information
technologies used within and across businesses to
conduct e-business, including customer
relationship management, enterprise resource
planning, online ordering and inventory
management, supply chain management,
e-procurement systems, data warehousing, data
mining, intra-extranets, and knowledge
management. Applied work provides hands-on
application of programming and software
development skills.

B6005 International Business for Managers
3 credit hours

The student gains knowledge of the current
international business environment, including trade
agreements, interacting with employees, issues in
expatriate assignments (selecting them, training
them, bringing them back home, etc.), an overview

of tax concerns in international environments, and
the difficulties/advantages of doing business
across borders.

B6006 Business Principles
3 credit hours

This course discusses general business
terminology, and briefly introduces accounting,
economics, management, marketing, and finance.
Emphasis is on understanding and applying
concepts associated with current business
practices.

B6007  Psychology Foundations for Leadership
3 credit hours

This course reviews the basic concepts, theories,
and research regarding psychological issues
related to organizational behavior and leadership.
It examines the nature of leadership, leadership
behavior, and specific psychological traits of
ordinary individuals in leadership roles. Individuals
will be helped to identify their leadership style.

B6010  Practicum in Business
1- 3 credit hours

This course provides an opportunity for students
with little or no practical work experience in a
relevant business setting to meet Argosy
University's requirement for such experience
through as much as 12 months of part-time or
full-time employment with an approved employer.
A faculty mentor guides the student’s integration of
work experience and academic curriculum. At the
completion of this course, the student prepares a
final paper describing the application of his or her
studies in the work setting.

B6021 Managerial Accounting
3 credit hours

Managerial accounting helps direct the financial
activities of managers within the organization and
has a strong emphasis on the future direction of
the organization. This course examines the role of
managerial accounting as it impacts organizational
decision-making. It also reviews the analytical
methodologies and performance measurements
that are an integral part of the system of financial
control within a business. Emphasis is placed on
the critical thinking and decision-making ability of
corporate managers.

B6022 Financial Management
3 credit hours

This course studies the conceptual framework
for analyzing financial decisions based on
contemporary principles of financial theory. The
focus is on the development of corporate financial
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policy with emphasis on capital structure, cost of
capital, and dividend policy. Students will examine
discounting cash flow techniques, capital
budgeting, and managing risk in investment
decisions.

B6023  Strategic and Operational Planning

3 credit hours

Students learn how to develop the skills and
concepts needed to ensure the ongoing
contribution of a firm's operations to its competitive
position. Typically this requires the firm to achieve,
at a minimum cost, quality and economic parity,
responsiveness and adaptability to customer
needs and desires, rapid time to market, process
technology, and sufficient and responsive
capacity. Topics encompass all elements of
coherent operation systems, process analysis,
cross-functional and cross firm integration,
product development, and technology and
operations strategy.

B6024 Information Management
3 credit hours

This course addresses managing information
resources and providing support services for
users from a general management perspective.
Information resources include internally and
externally developed information (past, present
and future), local and global communications
networks and associated hardware and software
technology; personnel and users; and operational
and management systems. Support services
include training and support for users and
operational practices and security for electronic
commerce. Best practices for the entire
information technology management team

are examined.

B6025 Management Decision Models

3 credit hours

This course offers students the opportunity to
learn and apply specific methods, techniques
and topics related to statistics and quantitative
analyses. Students design analyses around
professional problems in their organizations or
an organization in which they choose to enhance
efficiency or effectiveness. Successful managers
and decision makers are able to understand

and effectively use the tremendous amount of
information available to them. This course provides
practical applications and a critical thinking
perspective for business managers.
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B6026 Marketing Planning and Strategy

3 credit hours

Organizations do not always have a clear
understanding of marketing, the components of
developing a marketing strategy, and the elements
of planning and implementing a marketing plan.
This course emphasizes the identification, analysis,
and selection of target markets; development and
management of product/service lines; pricing;
demand analysis and forecasting; distribution
systems; and advertising and promotions. Major
forces impacting marketing strategy, such as
electronic marketing, one-to-one marketing,
consumer trends, competition, and regulating
forces, are examined. Students diagnose
marketing problems, identify opportunities at
operational and strategic levels, and develop a
marketing plan for their organization or an
organization they choose to enhance.

B6027 Perspectives in Change Leadership

3 credit hours

This course focuses on the essence of leadership
and management, including the behaviors,
attitudes, and perspectives that distinguish
leaders. Effective strategies for developing
managers and leaders in the context of modern
organizations are emphasized. Leadership
dilemmas and issues are analyzed. A
multidisciplinary approach will be used to explore
new demands and relevant strategies for effective
leadership. Individuals will be helped to identify
their leadership style.

B6028  Solutions to Organizational Challenges
3 credit hours

This is a Capstone Course that “puts it all together”
through a program application project. Students
must complete a minimum of 30 semester credit
hours before taking this course. The course is
intended to help students frame unstructured
business problems. Students must identify the
central issues and determine the most appropriate
tools and concepts from the core curriculum to
apply in order to gain insight into these issues.
This approach helps develop a cross-functional
approach to business issues. Students are
engaged in a project with an outside organization
of their own choosing and receive extensive
feedback as they carry out the project. Their
project is presented to a faculty panel acting as
decision makers for the organization.



B6101  Legal Environment of Business
3 credit hours

This course provides an introductory environmental
approach to understanding liability in the business
environment, involving both personal and real
property. Types of labor, business, and stock
structures are examined with an eye toward
maximizing control and minimizing liability for
participants. Emphasis includes practical
application of the Uniform Commercial Code.

B6102 Economic Analysis

3 credit hours

This course offers a practical examination of

the principles of microeconomics and
macroeconomics as they relate to economic
change, fiscal and monetary policies, regulatory
action, and competition. Applications of economic
principles and consideration of economic history
include international as well as domestic issues.

B6105 Managerial Finance
3 credit hours

The contemporary fundamentals of the theory of
finance through the identification of tools such as
net present value analysis are presented. The
course applies financial theory and tools to capital
budgeting and asset management. It includes the
management of the asset structure and the liability
structure of the firm. Both certain and risky
situations in the contemporary business
environment and possible management
alternatives are considered.

B6106 Managerial Accounting
3 credit hours

This course studies contemporary topics relating
to the collection and use of internal accounting
data for management decision making. Topics
covered include activity-based costing, flexible
manufacturing systems, the cost of quality, and
ethical issues. These topics, where appropriate,
are applied to not-for-profit, service, retail, and
wholesale organizations in addition to
manufacturing organizations.

B6107 Management of Information Resources

3 credit hours

This course explores the strategic and
management issues associated with the effective
organizational use of information technology.
Topics include role of the chief information officer;
strategic planning, impacts and alliances;
information technology assimilation; information
technology architectures, functional organization,
and operational control; information systems
project management.

B6110  Supply Chain Optimization and Outsourcing
3 credit hours

Supply Chain Management encompasses
development of integrated strategies in managing
over-all costs, attaining profit goals, and satisfying
customers. Building on the implementation of
enterprise software and new applications, leaders
are better able to plan sales revenue, schedule
production, set optimal inventory levels, plan
distribution/warehousing and global logistics,
source goods and services strategically, and
finance operations through better working capital
management. Recognition is also given to
important interrelationships among sales
management, logistics, production, marketing, and
financial management. This course also focuses on
outsourcing as a corporate strategy to reduce
costs, improve cycle time, customer service and
improve the overall performance of the supply
chain. The human resource implications and
challenges inherent in implementing outsourcing
will be addressed and the pros and cons of this
strategy debated in class. Requirements of the
course will include case analyses.

B6120 Communications Strategies for Managers
3 credit hours

This course focuses on the development of
effective communication strategies and their
applications in various organizational contexts and
with different stakeholder groups. Topics covered
include defining the organizational
communications culture and styles, audience
assessment, overcoming communications barriers,
communications etiquette, and ethical dimensions
of communications. Techniques covered include
preparation of memos and business reports,
business correspondence using email and hard
copy formats, preparing and delivering oral
reports, and facilitating discussions.

B6125 Leadership and Organizational Behavior
3 credit hours

This course includes an exploration of the diverse
determinants and organizational consequences of
both individual and group behavior within formal
organizations. Emphasis is on theories, concepts,
and empirical findings from behavioral theory that
will help leaders understand and motivate
members and teams of an organization. Featured in
this course are case studies of actual business
situations.
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B6190 Independent Study in Accounting
3 credit hours

This course is completed on a one-on-one basis
with a faculty mentor. The Directed Independent
Study (DIS) provides an opportunity for students to
carry out a creative research projectin an area of
their choice that differs from that of the
dissertation. The DIS may arise from an in-depth
study of some aspect of a recently completed
graduate course; an analysis of new ideas,
theories or concepts in business; or evaluation of
new strategies used in business. It can involve the
resolution of an isolated business problem, the
collection and interpretation of accumulated data,
or a field experience. Note: Students are generally
limited to one Directed Independent Studies
course per program of study.

B6201 Investments/Portfolio Theory
3 credit hours

This course explores theory and techniques that
are basic for the control of investment risks and
optimization of investment returns. This course
analyzes contemporary theories such as the
Random Walk, Market Efficiency, Portfolio Theory,
Security Analysis and techniques of security
selection and availability to the institutional
portfolio manager. Topics include analysis of
securities and security market operations, theories
of market behavior, and application in selection of
personal and corporate investment strategies.
Students focus on the role of the modern portfolio
manager in achieving diversification along with
reviewing and evaluating client investment goals.

B6202 Corporate Taxation
3 credit hours

This course provides a practical review of the
federal corporate income tax structure. At the same
time, the evolution of specific statutory provisions
through the interaction of case law, political
compromise, and economic considerations are
discussed to give the student a broad base for
understanding and applying the tax law.

B6203 Money and Banking

3 credit hours

This course includes a contemporary and historical
assessment of the functions, concerns, and
problems of money and the Federal Reserve System,
and their roles in economic efficiency and stability.
Topics include financial markets and instruments;
fundamentals of bank operations, regulation, and
structure; the money supply process; the functions of
a central bank; the strategy of monetary policy; the
federal budget and the economy; and the causes
and effects of inflation.
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B6204 Advanced Finance
3 credit hours

This course focuses on the capital structure of a
corporation, including dividend policy. Also
discussed are options, warrants, initial public
offerings, and mergers and acquisitions.

B6205 Advanced Accounting
3 credit hours

This course covers traditional advanced
accounting topics such as consolidations and
reporting for the combinations, accounting for
partnerships, not-for-profit accounting, and other
areas of interest.

B6206  Global Finance

3 credit hours

This course explores managing international
business and global competition with an
understanding of international financial
instruments, markets and institutions. Topics
include foreign exchange risk, determination of
exchange rates and interest rates, management of
foreign exchange risk with forwards, options, and
swaps; exchange rate forecasting; the a review of
currency speculative attacks; and dynamics of the
balance of payments with focus on understanding
international capital flows, country debt and
exchange rate fluctuations.

B6208 Case Studies in Finance

3 credit hours

This course uses the case-study method to explore
short- and long-term financing options, capital
costs, investment decisions, and mergers and
acquisitions as financial solutions for a wide range
of organizations. Using the cases, students study
and analyze the current financial situation, then
consider possible alternatives and, finally, select
and justify the best financial solution for the case.

B6210  Special Topics in Finance
3 credit hours

This seminar provides advanced graduate students
an opportunity to explore selected topics, issues,
and problems in finance with the guidance of a
senior faculty member.

B6252 Accounting Theory and Practice

3 credit hours

This course focuses on accounting theory and
policy concepts, and is designed to enhance
understanding and analysis by students.
Accounting theory is examined, as well as its
implications and relations to problems in
accounting.



B6253  Auditing

3 credit hours

This course covers theory and issues relevant to
internal and operational auditing. The focus is on
relevant auditing concepts and their applications
to current auditing problems, including electronic
audits.

B6254 Accounting Information Systems

3 credit hours

This course explores and analyzes the topics and
methods in accounting information systems.

The focus is on management of the accounting
information system. Both practical and theoretical
issues are considered.

B6290 Independent Study in Finance

3 credit hours

This course is completed on a one-to-one basis
with a faculty mentor. The Directed Independent
Study (DIS) provides an opportunity for students to
carry out a creative research projectin an area of
their choice that differs from that of the
dissertation. The DIS may arise from an in-depth
study of some aspect of a recently completed
graduate course; an analysis of new ideas,
theories or concepts in business; or evaluation of
new strategies used in business. It can involve the
resolution of an isolated business problem,
collection and interpretation of accumulated data,
or a field experience.

Note: Students are generally limited to one
Directed Independent Studies course per program
of study.

B6301  Promotion Management

3 credit hours

Promotional strategy is analyzed through its major
components: personal selling, advertising, sales
promotion, and public relations. Marketing
communications and sales methods are examined
through a task-objective method.

B6302 Consumer Behavior

3 credit hours

Theories and research findings from the behavioral
sciences are examined from the point of view of
their applicability to marketing management.
Conclusions are drawn from psychology, sociology,
anthropology, economics, and marketing research.

B6303 Marketing Research for Decision-Making
3 credit hours

This course focuses on the importance of
marketing research for making sound marketing
strategy decisions. The course details the stages
of the marketing research process including: the
purpose of the research, designing the plan for the
research, performing the research, and preparing
the research report. The course identifies
marketing information systems and highlights the
marketing decision support system.

B6304 Advanced Marketing Management
3 credit hours

This course provides an in-depth examination of
the role of marketing in helping to define the
objectives of businesses and not-for-profit
organizations, and in achieving these objectives.
Aspects of marketing decision making, such as
strategic planning, the marketing management
process, promotion, distribution, and pricing
strategies, are covered. Cases and current
problems are utilized in applying theory to the real
world.

B6309 Special Topics in Marketing

3 credit hours

This course provides advanced graduate students
an opportunity to explore selected topics, issues,
and problems in marketing, with the guidance of a
senior faculty member.

B6311  Marketing Behavior and Decision-Making
3 credit hours

This course focuses on the consumer and
business-to-business decision making processes
of which can be extensive, limited, or routine.
Consumers proceed through multiple stages to
reach a purchasing decision, usually personal and
often impulsive, when they purchase from
businesses. Topics include need recognition,
alternative search, alternative evaluation,
purchase decision, post-purchase evaluation. The
course highlights how the process is influenced by
social, marketing, and situational factors. In
parallel, business-to-business (B2B) marketing
behaviors and decisions are different in their
purchasing issues: purchasing decisions, providing
a problem-solving solution, long-term profitable
relationships; product development, branding,
communications channels, promotions,
pricing/discounts/quantities.
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B6320 Integrated Marketing Communications

3 credit hours

This course focuses on the marketing
communications tools, techniques and media used
in the business world. Creating the right customer
focus requires a coordination and integration of
multiple elements: promotion, advertising, sales
promotion, personal selling, public relations,
licensing, sponsorships, and customer services.
The goal of the course is to present an integrated
marketing strategy through the unification of all
communications tools providing a comprehensive
message to targeted customers.

B63%0 Independent Study in Marketing
3 credit hours

This course is completed on a one-to-one basis
with a faculty mentor. The Directed Independent
Study (DIS) provides an opportunity for students to
carry out a creative research projectin an area of
their choice that differs from that of the
dissertation. The DIS may arise from an in-depth
study of some aspect of a recently completed
graduate course; an analysis of new ideas, theories
or concepts in business; or evaluation of new
strategies used in business. It can involve the reso-
lution of an isolated business problem, collection
and interpretation of accumulated data, or a field
experience.

Note: Students are generally limited to one Directed
Independent Studies course per program of study.

B6401 HRM/Personnel Administration
3 credit hours

This study of contemporary views on the complex
decision-making process regarding the
management of human resources within an
organizational system is geared to meeting both
individual needs and organizational objectives. New
acquisition, development, rewarding, and mainte-
nance of human resources are researched, ana-
lyzed, and discussed.

B6402 Personnel Law and Regulations
3 credit hours

This course introduces students to labor relations
by examining the scope of statutes that govern self-
organization, as well as employer actions that af-
fect the right to self-organize. Emphasis is placed
on the legal aspects of needs planning, employee
relations, and policy administration. Negotiating
and administering collective bargaining
agreements, as well as remedies for illegal strikes,
boycotts, and picketing are stressed. Other
selected topics include communications,
compensation, appraisal/development,
employer/union discrimination, and collective
bargaining.
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B6403 Labor and Management Relations
3 credit hours

An objective evaluation of the demand for, and sup-
ply of, labor in its relation to management's needs
provides a solid foundation for managers and
human resources professionals. The theory and
application of collective bargaining and

employee benefit programs are also emphasized.
The impact of labor contracts on global
competition and corporate flexibility in a

changing world are examined.

B6404 Compensation Management
3 credit hours

This course includes a practical exploration of the
concepts, theories, principles, and applications of
job analysis, job evaluation, position design and
descriptions, job classification, compensation
systems, salary and wage surveys, incentive pay,
profit sharing, and fringe benefits. Current
practices are examined and projected; changes
and trends are discussed.

B6405 Training and Human Resources
Development
3 credit hours
This course explores the roles of training and
organizational development in the growth,
development, and success of organizations.
Organizational development is examined in terms
of its history, underlying assumptions,
characteristics, components, and different types of
interventions. Components of effective training are
identified and addressed, including needs
assessment, program development, instructional
design and delivery, and evaluation.

B6409  Special Topics in Human Resources
3 credit hours

This course provides advanced graduate students
with an opportunity to explore selected topics,
issues, and problems in human resources, with the
guidance of a senior faculty member.

B6420  Foundations of Sustainable Business

3 credit hours

This course provides an overview and comparative
understanding of sustainable business practices
along with frameworks of sustainable business
practice and economic principles provide the
foundations for helping managers achieve
competitive advantage. This course also presents
current theory and practice of systems thinking to
understanding global, environmental, and social
change. This holistic and dynamic understanding
helps bridge the social sciences with the natural
sciences to understand the complexities involved



in developing and implementing sustainable
business practice. Issues of sustainable business
practices are explored in order to provide tools and
methods to help students understand, make
decisions, implement and evaluate emerging global
issues surrounding sustainable business practice.

B6421 Change Management and the Sustainable
Enterprise

3 credit hours

The course introduces Six Sigma is a change
management framework that has evolved from a
focus on process improvement using statistical
tools to a comprehensive framework for managing
a sustainable business. The course also surveys
the analytic tools and techniques which are useful
in the design and operation of sustainable systems
from supply networks to distribution channels. The
material is taught from a managerial perspective,
with an emphasis on where and how specific tools
can be used to improve the overall performance,
reduce the total cost, while increasing the
sustainability of the firm's value chain.

B6422  Ethical and Economic Dimensions of

Sustainable Business
3 credit hours

This dynamic graduate course provides an analysis
of ethical theories that address topics of global and
business sustainability. Also included are relevant
economic theories that inform sustainability
decisions in business and organizations. Theories
and readings in natural capitalism, managing and
accounting for the triple bottom line, finding and
developing market solutions, and determining and
reducing externalities are included. Additionally,
measuring and reporting firm performance and
reviewing social responsibility standards, policies
and risks are included.

B6423  Sustainable Venture Plan Seminar

3 credit hours

This course is project-based and is intended to
help students to learn how to frame sustainable
systems problems. The course uses project
management tools to plan and implement a
sustainability study. Students are asked to identify
an existing organization and conduct a full
sustainability analysis. Students are asked to
identify the sustainability issues of the organization
and choose the most appropriate analysis to use
among such tools as systems modeling, six sigma,
sustainable value chain analysis, etc. The course
focuses on gaining practical insight from the
sustainability analysis process.

B6450  Financial Strategies for Managers: An
Integrated Approach
3 credit hours

This course is designed for managers who need a
background in accounting and finance. The course
integrates, from a management perspective,
relevant principles and concepts drawn from both
accounting and finance. The course introduces
students to such financial concepts as the
relationship of cash flow to the time value of
money; cash management, receivables
management, and capital budgeting techniques.
Completion of this course will prepare students to
assess and analyze the quality of accounting
information as presented in financial statements,
and utilize the data for both strategic and
operational management decisions.

B6490  Independent Study in Human Resources
3 credit hours

This course is completed on a one-to-one basis
with a faculty mentor. The Directed Independent
Study (DIS) option provides an opportunity for
students to carry out a creative research projectin
an area of their choice that differs from that of the
dissertation. The DIS may arise from an in-depth
study of some aspect of a recently completed
graduate course; an analysis of new ideas,
theories or concepts in business; or evaluation of
new strategies used in business. It can involve the
resolution of an isolated business problem,
collection and interpretation of accumulated data,
or a field experience to meet licensing
requirements. Note: Students are generally limited
to one Directed Independent Studies course per
program of study.

B6501 Accounting and Finance for Healthcare
Managers
3 credit hours

This course provides accounting methods and
traditional financial management concepts of risk,
value, return, cost of capital and cash flow for both
for-profit and non-profit organizations. Topics
include: analysis of cost reports, payment
capitation, corporate structure and taxation
implications, governmental requirements,
utilization management, case mix/payer mix,
severity of illness assignment, basic tools of capital
budgeting, risk analysis tactical alternative and
forecasting, and an examination of how ethics in
healthcare finance has affected the healthcare
marketplace. Challenges include balancing cost
effectiveness with patient care.
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B6502 Legal Perspectives in Healthcare

Organizations
3 credit hours

This course provides an in-depth study of legal
issues unique to healthcare organizations. Topics
include malpractice exposure, living wills,
confidentiality, licensure, governance, labor law,
and other relevant issues. The impacts and
interactions of regional, state, and federal
regulations are reviewed.

B6503 Risk Management
3 credit hours

This course offers a comprehensive study of
methods available for risk and limiting financial
exposure. Topics include insurance, underwriting,
self-insurance, loss control, insurance fraud,
workers’ compensation, government regulation,
and currentissues in the insurance industry.

B6504 Managing and Measuring Quality in
Healthcare Organizations
3 credit hours

Increasingly healthcare organizations are
challenged to improve patient outcomes, redesign
business processes and execute quality and risk
management initiatives. This course begins by
introducing the student to the field of quality
management and how these principles have been
adopted by healthcare organizations to improve
patient outcomes and program quality. Case
studies will be used to illustrate how patient
outcomes have been improved and business
processes redesigned to achieve improvements in
quality, risk reduction and other key business
results/outcomes.

B6505 Government Regulation in the Healthcare
Industry
3 credit hours

This course is structured to provide an
understanding of the varying concerns of
government regulators of the healthcare industry.
Health licensure, professional provider
misconduct, promotion of social policy, and the
dynamic application of licensure requirements are
reviewed. Regulation of healthcare markets,
rationing of health services, and effects of
third-party providers are examined.

B6507 Healthcare Organizations: Changing

Dynamics and Emerging Trends
3 credit hours

This course maps the dynamic environment in
healthcare focusing on the interplay among
organizations, the impact of the changes and
trends on business models within healthcare, and
the implications of changes in healthcare policy on
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the future of the healthcare delivery system in the
U.S. The course will touch on healthcare
economics, effective business models and
emerging organizational challenges facing
healthcare organizations today.

B6508 Managing Programs and New Initiatives in
Healthcare
3 credit hours
Managing programs in healthcare is essential to
assure quality outcomes and well managed
programs. Also, implementing new strategic
initiatives to improve performance are part of
effective leadership. This course takes the focus of
improving day to day operations and also
analyzing, implementing and measuring new
initiatives. Change management will also be
emphasized to help plan successful
implementation of programs and initiatives.

B6509  Special Topics in Healthcare Administration
3 credit hours

This course provides advanced graduate students
with an opportunity to explore selected topics,
issues, and problems in healthcare administration,
with the guidance of a senior faculty member.

B6520 Financial Decision-Making

3 credit hours

Financial decision making is explored with focus
on special topics through case studies such as
lease versus buy, Venture Capital and other private
equity investing, real estate finance, matching
corporate strategy with organizational financing,
and tax planning.

B6590 Independent Study in Healthcare
Administration
3 credit hours

This course is completed on a one-to-one basis
with a faculty mentor. The Directed Independent
Study (DIS) provides an opportunity for students to
carry out a creative research projectin an area of
their choice that differs from that of the
dissertation. The DIS may arise from an in-depth
study of some aspect of a recently completed
graduate course; an analysis of new ideas,
theories or concepts in business; or evaluation of
new strategies used in business. It can involve the
resolution of an isolated business problem,
collection and interpretation of accumulated data,
or a field experience. Students may not earn
credit for any course more than once, including
Directed Independent Studies.

Note: Students are generally limited to one
Directed Independent Studies course per
program of study.



B6601 International Business Practice
3 credit hours

This graduate course examines the nature and
complexities of international business; the factors
that determine the international environment
[economic, accounting, ethical, physical,
socio-cultural, political, legal, labor, competitive,
and distributive]; most important international
organizations; and the methods that can be used
by business to effectively and ethically deal with
these forces. The course provides an in-depth
review and analysis of the latest theories and
research on leadership and collaboration research
and literature as it related to international business
practices will be examined. Communication
projects will focus on critical thinking, problem
solving, and decision making based on relevant
research, information literacy, applied technology,
integration, ethical and diversity concerns.

B6602 International Economics
3 credit hours

This course focuses on applications of economic
theory, including the impact of international trade,
the World Trade Organization (WTO), the General
Agreement on Trade and Tariffs (GATT), regional
economic integration such as the European Union
(EU) and the North American Free Trade
Agreement (NAFTA), and international trade policy.

B6604 International Marketing
3 credit hours

This course focuses on the opportunities,
problems, and challenges involved in international
marketing. The course examines the methods
companies use to organize their international
versus domestic markets, international market
research tasks, methods of entry strategies in the
international markets, and potential marketing
strategies for a multinational firm. Knowledge of
local cultural environments is high-lighted as a
prerequisite for success.

B6606  International Regulatory Compliance
3 credit hours

This course will examine the impact of regulatory
and compliance issues within a global
marketplace. This course will focus on the
evolution of international organizations such as the
World Trade Organization, Untied Nations, the
European Union, and North American Free Trade
Agreement, Foreign Corrupt Practices Act, and
their attempts to regulate international business
transactions.

B6608 International Standards, Regulation, and
Compliance
3 credit hours

This graduate course provides the advanced
graduate student with an opportunity to explore the
standards, standard setting practices, regulations,
and compliance issues with the most important
international organizations and agreements. The
course provides an in-depth review and analysis of
the latest theories and research on international
standards, regulation, and compliance. Research is
done to discover the processes, regulations,
compliance standards that impact international
business. Attention is given to issues of violation,
defense, conflict resolution options, and resolution.
Special attention is given to how international
corporations are organized and function internally
and as part of the globalization process. The topic
must be researched from a multidisciplinary,
theoretical, research study, and practical
implemental perspective. Communication projects
will focus on critical thinking, problem-solving, and
decision-making based on relevant research,
information literacy, applied technology,
integration, ethical and diversity concerns.

B6609  Special Topics in International Business

3 credit hours

This course provides advanced graduate students
with an opportunity to explore selected topics,
issues, and problems of International Trade with
the guidance of a faculty member.

B6610 International Project
3 credit hours

This course provides the participant with a general
overview of international management, including
the concepts of corporate culture, integration,
implementation, and globalization. The course
enables students to study in another country with
the guidance and supervision of a qualified faculty
member, accompanied by other graduate students.
Business practices, culture customs, and trade
practices unique to that country or that region will
be the focus of discussion. Learning will be
enhanced with business facility tours, and meeting
with university professors, industry executives, and
government leaders. The country is selected on the
basis of prevailing student and faculty interests.

B6622  Capital Markets
3 credit hours

This course teaches students how to finance an
organization by focusing on financial aspects in
terms of original and growth capital. Topics include
pro-forma development and review, business
valuation modes, financing startups, going public,
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selling out, cash flow analysis and raising capital
from private investors, venture capitalists, vendors,
insurance companies and banks.

B6690 Independent Study in International Trade
3 credit hours

This course is completed on a one-to-one basis
with a faculty mentor. The Directed Independent
Study (DIS) provides an opportunity for students to
carry out a creative research projectin an area of
their choice that differs from that of the
dissertation. The DIS may arise from an in-depth
study of some aspect of a recently completed
graduate course, an analysis of new ideas,
theories or concepts in business, or evaluation of
new strategies used in business. It can involve the
resolution of an isolated business problem,
collection and interpretation of accumulated data,
or a field experience.

Note: Students are generally limited to one
Directed Independent Studies course per program
of study.

B6731 Understanding and Managing Human

Differences
3 credit hours
This course offers insights and approaches for
understanding cultural/social/gender differences,
dealing with difficult people, and assessing conflict
styles. Students identify, analyze, and plan for
those elements within the cultural, economic, and
political environments that require specialized
understanding and strategy for successful
management.

B6732  Perspective in Ethics
3 credit hours

This course addresses the ethical and moral
dimension of business. It stresses the application
of moral concepts to practical case situations
involving ethical dilemmas. Practical questions are
addressed regarding the responsibilities and
values involved in managing a firm’s relationship
with individual employees, the marketplace, and
society. Students analyze and understand the
implications alternative resolutions of moral
dilemmas have on organizational performance.

B6733 Team Strategies
3 credit hours

In this course, students join forces to apply the
disciplines, frameworks, tools, and techniques
required for team- and small-group performance.
The course builds on basic team skills, such as
contracting, giving and receiving feedback, and
meeting management goals. Topics include task
clarification, development of shared values, project
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management, goal attainment, measuring success,
team facilitation and leadership, team learning and
coaching. Students work in teams to identify a
projectin an organization and design a team
activity to take place during the course.

B6734  Organizational Systems Leadership and
Change
3 credit hours

Managerial leaders are frequently called upon to
act as internal consultants and change agents.
This course explores these roles, as well as
change theory and the skills that are required to
bring about change in individuals, groups and
organizations. Change is explored from a systems
perspective.

B6735  Power, Culture, and Leadership
3 credit hours

This course focuses on helping individuals
understand, and come to terms with, a number of
important questions concerning the exercise of
leadership. First, while the development of power
and influence is essential for effective
management, what role do these play in the
exercise of leadership? Second, how is leadership
impacted, and how does it in turn impact
organizational culture? Third, how can the leader
engage in creative destruction and renewal of
organizations? Fourth, what is the value of
corporate pathfinding and vision? Finally, what
impacts do individual and collective leadership in
organizations have on each other?

B6750 Communications and Connectivity
3 credit hours

This course explores critical issues of
communications and connectivity among global
and internet-based information systems, from
strategic, organizational, and technical
perspectives. Topics of focus are strategic,
physical, logical, and organizational connectivity.

B6761  Leadership in Public and Nonprofit
Organizations
3 credit hours

This course provides an opportunity to investigate
issues and trends shaping the nonprofit and public
sectors and the challenges they present for
leaders. “Best practices” and benchmarking public
and nonprofit sectors are examined. Topics include
trends in philanthropy and public giving; mergers,
strategic alliances and joint ventures within and
across sectors; new models for governance and
boards; and the type of leadership that is required
to create and maintain high levels of excellence in
organizations.



B6762 Organizational Theory and Management
Behavior
3 credit hours

Behavior within the public organization framework
and the new dynamics required in management are
considered. Focus is on such issues as perception,
attitude formation, motivation, leadership, systems
theory, communication and information flow,
conflict theory, and decision theory.

B6763  Public Policy Process

3 credit hours

This course studies processes of making public
policy, including detection of public issues,
consideration of alternatives, and adoption and
implementation of solutions. This course highlights
the major contributors in the policy process, as
well as the environment within which they work.

B6764  Financial Aspects of Public and Nonprofit
Organizations

3 credit hours

This course studies fundamental normative
debates in the public and nonprofit financial
management arena with a focus on resulting
implementation principles and techniques in
governmental accounting, financial reporting,
budget and revenue decisions, debt management,
cash and investment management, pensions and
employee benefits, and risk management.

B6801  Forensic Auditing
3 credit hours

This course concentrates on the taxonomy that is
the essence of a fraud audit. This course provides
new tools and techniques available to
professionals who perform audits designed to
uncover instances of fraudulent activity. This
course covers topics such as: the recognition of
characteristics or organizations likely to become
victimized by fraud; how to detect and deter
accounting fraud; how to conduct an efficient,
systematic fraud investigation; and the most
current techniques available to document fraud
and prepare and save evidence related to
fraudulent activities.

B6802 Forensic Accounting

3 credit hours

This course focuses on fraud detection and control
from the perspective of public, internal and private
accountants. This course covers such areas as
principles and standards for fraud-specific
examination; fraud-specific internal control
systems; proactive and reactive investigative
techniques. Case studies and student
presentations will be used extensively in exploring
the many facets of forensic accounting.

B6803 Legal Aspects of Fraud
3 credit hours

This course covers the laws that are violated by
those who commit fraud or who are involved with
fraudulent activity. A part of this course will be
dedicated to the topic of Expert Witnessing in
forensic accounting.

B6804 Forensic Investigative Techniques

3 credit hours

This course is designed as the Capstone Course.
The course covers the nature of fraud and the
characteristic of those who commit fraud.

B6812 Management, NAFTA, and Business in the
U.S.A.
3 credit hours

The course introduces the principles of NAFTA,
management values in North America,
management values in the United States, American
business environment, and American social and
political systems as they affect management.

B6814  World Business

3 credit hours

This course examines principles and issues in
international business, world economics, and
international organizations.

B6889  Fraud Examination: Theories and Methods
3 credit hours

Fraud examination will cover the principles and
methodology of fraud detection and deterrence; an
integral component to effective corporate
compliance. The course includes such topics as:
fraud theories, skimming, cash larceny, check
tampering, register dishursement schemes, billing
schemes, payroll and expense reimbursement
schemes, non-cash misappropriations, corruption,
accounting principles and fraud, fraudulent
financial statements, and interviewing witnesses.

B6890  Fraud Auditing and Financial Analysis
3 credit hours

This course focuses on uncovering financial
statement fraud. Focus will be on financial
statement fraud, ratio and variance analysis,
financial shenanigans, analyzing and interpreting
financial anomalies, and use of computer assisted
audit techniques (CAAT) software in uncovering
financial fraud.
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B6891  Legal Aspects of Fraud, Investigation, and

Expert Testimony
3 credit hours
This course focuses on various elements of
modern internal auditing as they relate to providing
reasonable assurances against fraud detection
and prevention. Financial, operational and
compliance control best practices at basic,
intermediate and advanced levels are introduced
and discussed to help the professional fraud
prevention expert develop an effective system of
accounting and operational controls within an
organizational setting.

B6892  Internal Auditing and Control Management
3 credit hours

This courses focuses on civil and criminal
procedures, gathering admissible evidence, CV
writing, forming and expressing opinions, report
writing and testifying skills for the professional
fraud examiner. In addition, interviewing and
interrogation techniques, and proper techniques to
secure a court-admissible confession are also
introduced and discussed.

B6899  History of Regulatory Legislation

3 credit hours

This course will focus on a review of the history of
the establishment of the Federal and State
Agencies and attendant legislation whose goal
was, and continues to be, the development,
implementation, and monitoring of limits imposed
on the business practices of the United States
industrial complex. Students will also examine the
more significant regulatory legislation of the 19th
and 20th century, as well as the cultural events that
defined the need for, and the intent of, landmark
legislation. Those authors whose writings
chronicled both the political agenda and public
opinion relative the value of the growth in the
regulatory environment will be studied.

B6900 Thesis

6 credit hours

This course involves the research for, and the
writing of, a thesis on an accounting topic.

B6902 Corporate Compliance
3 credit hours

This course will examine corporate compliance as
a response to the Sarbanes-0Oxley legislation,
which is intended to dramatically alter business
practices, relative to honesty, integrity,
compliance, and ethical behavior in corporate
America. Students will review the elements of the
Act with particular emphasis on the areas of the
Public Company Accounting Oversight Board
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(PCAOB); auditor independence; corporate
responsibility; enhanced financial disclosure;
corporate fraud and accountability all designed to
promote greater financial security and address
corporate malfeasance. Additionally, students will,
through discussion and research, consider the
catalytic effect of such scandals such as Enron,
Tyco, WorldCom, Arthur Andersen, et al on
legislative action. As a part of developing a
contextual framework this course will, also,
analyze current and proposed changes in
corporate governance that is attended to assure
corporate compliance with the Act.

B6904 Monitoring and Assessing Corporate
Compliance
3 credit hours

The central theme of this course will be to monitor
and assess corporate responses to compliance.
This course is designed to study in depth those
options available to manage compliance. An
additional focus of this course will be an
examination of the elements necessary to
implement an effective risk management program.
The elements will include senior management
commitment, relevant policy, compliance validation
programs, adequate risk measurement, and the
role of internal auditors. Students will review
options available to corporations for aligning
corporate structure and standards more closely
with compliance risk measurements. Special focus
will be on organizational changes designed to
reduce compliance risk related to independent
decision making, conflict of interest, and ethical
behavior.

B6910  Customized Course |

3 credit hours

This course provides an opportunity for MBA
students to have a customized learning experience
whereby they work with a faculty member to
create a Customized Course in an area of their
choice. The Customized Course may arise from a
situation pertaining to professional employment; an
in-depth study of some aspect of a recently
completed graduate course; an analysis of new
ideas, theories or concepts; or an applied problem
or opportunity that needs identification; analysis;
implementation/execution and recommendation or
evaluation.

B6920  Customized Course Il
3 credit hours

This course provides an opportunity for MBA
students to have a customized learning experience
whereby they work with a faculty member to



create a Customized Course in an area of their
choice. The Customized Course may arise from a
situation pertaining to professional employment; an
in-depth study of some aspect of a recently
completed graduate course; an analysis of new
ideas, theories or concepts; or an applied problem
or opportunity that needs identification; analysis;
implementation/execution and recommendation or
evaluation.

B7202 Advanced Corporate Taxation
3 credit hours

This course is an introduction to current topics in
accounting information systems. Topics include
accounting and systems concepts, the role of
accounting information systems, and their
applications in computer environments such as
e-commerce, developing accounting systems,
internal controls, flowcharting, disaster recovery,
and EDP/IT auditing.

B7205 Advanced Accounting
3 credit hours

This course explores advanced issues in
accounting for consolidations, branch operations,
segment and interim reporting, partnerships, and
corporations in financial difficulty.

B7223  Strategic Planning and Implementation
3 credit hours

Drawing upon a wide range of disciplines this
course explores theory, research, and practice in
corporate and business strategy focusing on the
determinants of firm performance and results.
Building on the focus of the doctoral program,
doctoral students will gain an in-depth
understanding of how to create, execute, and
measure strategy effectiveness and business
results. The course will develop critical and
conceptual thinking skills by understanding the
interplay of industry structure, competitive
environments, organizational resources,
competitive advantage, leadership, corporate
structure, globalization, talent development, and
uncertainty. By applying concepts to case studies,
analytical problem-solving, business judgment, fi-
nancial analysis, and synthesis will be refined.

B7251 Research Methodology in Accounting
3 credit hours

This course provides a broad overview of
academic literature in accounting. Study focuses
on topics of interest, tools and techniques for
research, and methodological issues in the various
areas of accounting. Exploration and discussion of
issues related to developing a personal research
agenda in accounting are covered.

B7252 International Accounting and Taxation
3 credit hours

This advanced course explores an in-depth review
and analysis of the latest theories and research on
accounting and taxation issues from an
international perspective. Study includes how and
why accounting and taxation topics differ from
country to country, the impact of these issues on
the international organization, problems related to
the differences and the organizations that have
developed to resolve ethical and operational
problems. Written projects will focus on critical
thinking, problem solving, decision making and
information literacy. The class includes
independent research into the development,
implementation and regulation issues for global
organizations.

B7253 Advanced Seminar in Managerial
Accounting
3 credit hours

This course explores the current and historical
academic literature in managerial accounting.
Previous and current research concepts, findings
and methodologies, along with their implications
for applied research and practice, are explored.
The concepts are studied from the perspective of
how they might be developed and tested.

B7254 Advanced Seminar in Financial Accounting
3 credit hours

This course explores the current and historical
academic literature in financial accounting.
Previous and current research, findings, and
methodologies along with their implications for
applied research and practice are explored. The
concepts are studied from the perspective of
application in contexts outside the firm.

B7255 Development of Accounting History and
Theory

3 credit hours

This course focuses on accounting history and the

development of theory and organizations in

accounting, enabling the student to understand the

how and why of current concepts and practices in

accounting.

B7258  Selected Accounting Topics

3 credit hours

This course allows advanced doctoral-level work
in management, financial accounting, educational,
and other topics based upon student demand and
availability of faculty members.
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B7259 Independent Study in Accounting
3 credit hours

This course focuses on doctoral-level analysis of
selected accounting topics and is completed on a
one-to-one basis with a faculty mentor. The
Directed Independent Study (DIS) option provides
an opportunity for students to carry out a creative
research projectin an area of their choice that
differs from that of the dissertation. The DIS may
arise from an in-depth study of some aspect of a
recently completed graduate course; an analysis of
new ideas, theories or concepts; or evaluation of
new strategies. It can involve the resolution of an
isolated educational problem, collection, and
interpretation of accumulated data, or an approved
field experience.

Note: Students are generally limited to one Directed
Independent Studies course per program of study.

B7260 Expert Accounting Systems
3 credit hours

This course offers doctoral-level exposure to
expert information systems in accounting systems
that can track goods and resources through
manufacturing/work processes, select
customers/suppliers automatically, assistin
just-in-time approaches to work, and help in
automated decision making. The course is
designed to explore theoretical, as well as
practical, advantages/problems associated with
expert accounting systems.

B7261 Advanced Seminar in Auditing
3 credit hours

This course involves the study of the academic
literature related to internal and independent
auditing issues. Current research findings and their
application and impact on the field of auditing are
analyzed and critiqued within a seminar format.

B7301  Marketing Decision Models
3 credit hours

This course is a study of basic marketing and
consumer behavior models, with particular
attention to the use of classical and contemporary
literature sources. Applications include insights
into conceptual modeling for cognitive perceptual
mapping, multi-attribute preference and choice
models, and sales forecasting.

B7302 Marketing Management Seminar
3 credit hours

This course examines the latest corporate and
marketing strategy theories. It provides an in-depth
review and analysis of the latest theories and
research in product/service development, pricing
promotion, and distribution.
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B7303 Advanced Consumer Information Processing
3 credit hours

This course allows an advanced study of the
classical and contemporary research underlying
individual and group behavior of consumers.
Theories from the behavioral sciences will be
applied to consumer behavior, from descriptive,
predictive, and normative perspectives.

B7304 Advanced Marketing Research
3 credit hours

This is an advanced study of the total process of
generating and transforming data relevant for the
marketing decision maker. Emphasis is placed on
types of designs, measurement and scaling
methodologies, sampling theories, and techniques
of data analysis. The student develops an empirical
article for submission to a peer-reviewed journal or
conference.

B7305 Advanced Marketing Seminar

3 credit hours

This course examines the development of
marketing theory. Topics are selected from original
sources and from the various literature bases that
support marketing as a discipline. The course
provides an in-depth review and analysis of the
foundations of marketing and their impact on
modern marketing practice.

B7306 Advanced Promotion Management

3 credit hours

This course analyzes promotional strategy through
its major components: personal selling, advertising,
sales promotion, public relations, publicity, and
online marketing. Marketing communications and
sales methods are examined through a
task-objective method. Students are required to
complete wide reading in the area and develop an
empirical article for submission to a peer-reviewed
journal or conference.



B7307 Advanced Consumer Behavior
3 credit hours

This course examines theories and research
findings from the behavioral sciences from the
point of view of their applicability to marketing
management. Conclusions are drawn from
psychology, sociology, anthropology, economics,
and marketing research. Students are required to
complete wide reading in the area and develop an
empirical study examining a topic in consumer
research at an advanced level.

B7308 Advanced Marketing Research
3 credit hours

A thorough examination of the scope and role of
research in making marketing decisions is
essential for students selecting a career in
marketing. This course analyzes current
techniques and strategies and provides
opportunities for developing skills in conducting
actual research. It examines contemporary
research findings; students develop a marketing
research study that reflects an advanced level of
thinking and analysis of a marketing area.

B7310  Selected Marketing Topics

3 credit hours

This course offers advanced, doctoral-level work
in marketing topics, based upon student demand
and availability of faculty.

B7311  Independent Study in Marketing
3 credit hours

This course offers doctoral-level analysis of
selected marketing subjects including information
systems topics, and is completed on a one-to-one
basis with a faculty mentor. The Directed
Independent Study (DIS) option provides an
opportunity for students to carry out a creative
research projectin an area of their choice that
differs from that of the dissertation. The DIS may
arise from an in-depth study of some aspect of a
recently completed graduate course; an analysis of
new ideas, theories or concepts; or evaluation of
new strategies. It can involve the resolution of an
isolated educational problem, collection, and
interpretation of accumulated data, or an approved
field experience.

Note: Students are generally limited to one
Directed Independent Studies course per program
of study.

B7312  Culturally Responsive Marketing

3 credit hours

This course examines the cultural, subculture,
generational, class, life course, and group
influences of consumer behavior based upon

domestic and global marketing environments.
Major issues to be discussed and experienced
through case studies are: positive and normative
managerial interventions; multiple interpretations
of consumer creativity; and the probing of
consumer behaviors. Integration of macro- and
micro-level global forces shaping regional and
global markets will be investigated through
practical business experiences, current literature,
research studies, case studies and current
marketing practices.

B7315 Global and Multinational Marketing
3 credit hours

Marketing and selling products into the global
environment presents many demanding decisions
that need to be updated on a consistent timeframe
with hard-to-retrieve knowledge, information and
data. Challenging decisions must be made in
international marketing objectives/strategies/
policies, regional and country market selection,
products that fit regions-countries, multiple
distribution channels, communications to fit each
global region, management models

and organizations per region/country, knowl-
edge/information/data management,

exploration of cultural issues, competition,
economies, and customers.

B7320 Marketing and Innovation
3 credit hours

This course focuses on the processes involved in
marketing innovative products to current and new
markets. Taking a product from idea to
development to actual launch, including:
identifying potential/new markets, appreciation for
the innovative product planning phase;
understanding the customer’s potential
needs/wants/behaviors pre-product introduction
through diffusion; writing the potential/new market
strategic plan; management processes and
resources required for marketing innovative
products; and the management processes
necessary for the re-innovation or sustaining the
marketability of the innovative product.

B7325 Marketing Organization and Control
3 credit hours

This course examines the challenges of aligning
and/or transforming a product-centric organization
into a customer-centric organization. Major
company and marketing issues discussed are:
reassessment of the company and marketing
vision-strategy-operations; utilization of company
and marketing resources; direct and indirect
effects on in-house and customer driven
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technology/communications/networks/ information
management; organizational behaviors/changes
necessary to convert employees to a new line of
thinking; changes in revenues/ profits/earnings;
and, customer services. The goal of the course is
to provide a structure on how to align and/or
transform company and marketing operations to
maximize customer value.

B7330 Marketing Research and Design

3 credit hours

This course is uniquely designed to introduce
students to the conceptual and technical issues of
marketing research and design based upon
behavior research methodologies. Major topics
are: behavioral research designs; variances in
domestic and global market research data
gathering techniques; filling the domestic and/or
global product-market knowledge gap based upon
company strategies; and analytical techniques
applied to marketing data.

B7335 Theory and Research in Consumer Branding
3 credit hours

Consumer branding is the focal point of all
businesses, domestic and global. Challenges in
developing effective consumer brands must be
integrated with the company’s short- and long-term
strategic and operational plans. One of the major
goals is to identify branding issues in depth,
experienced by marketing firms. Multiple venues
are involved in this course — feature presenta-
tions by distinguished marketers in the region,
corporate marketing professionals, combined with
global marketing experts. Topics included are
challenges and changes in marketing branding
strategies that worked yesterday but likely will not
fit tomorrow’s customer, managing the distribution
channel to build brand equity, developing effective
communication strategies in a digital environment,
establishing effective global brands by region,
issues/attributes/challenges in building domestic
and global customer relationships.

B7352 Advanced Studies in Accounting Theory and
Practice
3 credit hours

This course focuses on the current development of
accounting theory and policy concepts. In this
changing world of computer systems,
internationalization, larger size firms,
environmental concerns, and other developments,
it is designed to enable students to study and write
on the developing edge of accounting theory.
Accounting theory is examined as well as its
implications and relations to current business
developments.
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B7353 Advanced Auditing

3 credit hours

This advanced course reviews, and provides
research opportunities on, issues of financial
auditing. While covering theory and issues relevant
to internal and operational auditing. The focus is on
relevant auditing concepts and their applications
to current auditing problems, including electronic
audits.

B7354 Advanced Accounting Information Systems
3 credit hours

This course is an introduction to current topics in
accounting information systems. Areas include
accounting and systems concepts, the role of
accounting information systems, and their
applications in the variety of computer
environments such as e-commerce, developing
accounting systems, internal controls,
flowcharting, disaster recovery, and EDP/IT
auditing.

B7401 Organizational Behavior

3 credit hours

The focus of this course is the theoretical and
practical implications of organizational behavior, as
addressed from a social science perspective. It
stresses how being a consumer of organizational
research can help the manager with everyday
problems, and help the researcher to answer
organizational behavior questions. Upon
completion of the course, the student will have
mastered the concepts of the field, such as
diversity in the workplace, perception and
attribution processes, motivation and individual
differences in organizations, group dynamics and
decision making, team work, leadership, and
quality improvement programs.

B7402 Advanced Human Resource Management
3 credit hours

This course provides advanced exploration in
employee selection, performance appraisal,
compensation, training and development, human
resource policy and strategy, and other areas of
human resource management.

B7403 Management Science
3 credit hours

This course provides an in-depth presentation of
the tools and techniques of management science
as applied to real-world problems. The subject
matter includes linear programming, sensitivity
analysis, distribution models, decision analysis,
forecasting, PERT/CPM, financial models as
certainty models, and simulation models.



B7404 Stress Management Control
3 credit hours

This course examines the organizational factors
that cause stress and identifies the costs of stress
to the organization. Emphasis is placed on the
principles and methods of preventive stress
management from an organizational

perspective, including the improvement of
individual-organizational relationships, the shaping
of organizational policies and procedures, and the
design of effective stress management training,
employee assistance, and personal wellness
programs.

B7405 Business Policy Seminar

3 credit hours

This course provides the participant with a general
overview of the planning, strategy formulation,
strategic thinking, strategy implementation, and
evaluation processes. Managerial styles and
personal strategies are also discussed. The course
takes an international view of business policy in a
world without borders. Research areas in business
strategy are also analyzed.

B7406 Ethics in Business and Management

3 credit hours

This course considers ethics in business and
management from a research perspective. Topics
of study include foundations, ethical codes, ethics
education, ethics research, student perspectives
of ethics, ethics by business application, and
cross-cultural ethics research.

B7407 International Human Resource Management
3 credit hours

This course explores the human resource
management issues that exist in the international
business environment, sensitizes students to the
differences in human resource systems, and
broadens their perspective on the appropriate
management of human resources in a multinational
context.

B7408  Organizational Development and Change
Management
3 credit hours

This course addresses planned change efforts in
organizations, covering organizational design,
structure, principles of organizations, human
resources training, intra- and inter-departmental
communications, coordination activities, and
leadership growth and development.

B7409 Holistic Management

3 credit hours

This course provides advanced exploration of the
fusion of Organization Learning and Strategic
Management in the development of the concept of
Holistic Management for sustainability. Through
discussion of sustainability literature, written
papers, and case analysis, students will review
and analyze strategies that require an integration
of the functional activities in operations, marketing,
R&D, finance, and Human Resources, into a
balanced model for strategic decision-making to
attain organizational objectives. Doctoral students
will demonstrate knowledge and application of
global and business sustainability by submitting a
term paper that is capable of being published in a
refereed and non-refereed journal to show
knowledge and application of the subject matter.

B7410  Selected Management Topics
3 credit hours

This course offers advanced, doctoral-level work
in management topics, based upon student
demand and availability of faculty members.

B7411  Independent Study in Management

1-3 credit hours

This course offers doctoral-level analysis of
selected management topics, and is completed on
a one-to-one basis with a faculty mentor. The
Directed Independent Study (DIS) option provides
an opportunity for students to carry out a creative
research projectin an area of their choice that
differs from that of the dissertation. The DIS may
arise from an in-depth study of some aspect of a
recently completed graduate course; an analysis of
new ideas, theories or concepts; or evaluation of
new strategies used in research. It can involve the
resolution of an isolated educational problem,
collection, and interpretation of accumulated data,
or an approved field experience. Note: Students
are generally limited to one Directed Independent
Studies course per program of study.

B7412  Advanced HRM/Personnel Administration
3 credit hours

This course provides advanced exploration of
employee selection, performance appraisal,
compensation, training and development, human
resource policy and strategy, and other areas of
human resource management. Doctoral students
demonstrate knowledge and application by
submitting a term paper that is capable of being
published in a refereed and non-refereed journal to
show knowledge and application of the subject.
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B7413  Organizational Systems Theory

3 credit hours

This course focuses on theories, research and
practice at the organization level of analysis.
Beginning with a brief overview of the history of
organization theory, the course focuses on
contemporary perspectives including resource
dependence theory, structural contingency theory,
social network analysis, organizational ecology
and the impact of technology on work. The
emphasis will be on the applicability of theory in
organizational life. Readings will ground the DBA
student in the literature and a project derived from
the DBA students’ interests and professional
experience will form the basis application of the
theories and research findings to business. The
course will also focus on what theory is, and what
theory is not and also on how to apply theory
effectively to develop robust solutions and achieve
organizational results.

B7414  Advanced Personnel Law and Regulations
3 credit hours

This course provides advanced exploration in labor
relations by examining the scope of statutes and
case law governing self-organization, as well as
employer action. Doctoral students demonstrate
knowledge and application by submitting a term
paper that is capable of being published in a
refereed and non-refereed journal to show
knowledge and application of the subject.
Emphasis is placed on the legal aspects of needs
planning, employee relations and policy
administration. Negotiating and administering
collective bargaining agreements as well as
remedies for strikes, boycotts and picketing, are
covered.

B7415  Advanced Compensation Management
3 credit hours

This course provides advanced exploration of the
principles of internal/external pay equity through
review and creation of salary surveys, job
descriptions, job classifications, and comparisons
of compensation strategies. Doctoral students
demonstrate knowledge and application by
submitting a term paper that is capable of being
published in a refereed and non-refereed journal.

B7416  Advanced Training and HR Development
3 credit hours

This course provides advanced exploration of the
roles of training and organizational development
in the growth, development, and success of
organizations. Organizational development is
examined in terms of its history, underlying
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assumptions, characteristics, components, and
different types of interventions. Components of
effective training are identified and addressed,
including needs assessment, program
development, instructional design and delivery,
and evaluation.

Doctoral students demonstrate knowledge and
application by submitting a term paper that is
capable of being published in a refereed and
non-refereed journal.

B7417  Advanced Management Consulting
3 credit hours

This course emphasizes knowledge and
application of the latest theories and research in
consulting. Through discussion of literature,
written papers, and case analysis, students will
review and analyze the theoretical foundations of
organizational and management consulting and
apply them to business problems and strategies.
The course provides an overview of the consulting
profession with a subsequent emphasis on
developing proficiencies in a range of skills
required to practice consulting.

B7418 Management Decision-Making Models

3 credit hours

This course provides students with a fundamental
understanding of management science models.
Students research, discuss, and analyze the utility
of management decision models in business today,
using real-world case studies. The goal of the case
study analysis is to examine the deliberation
process that produces the optimum course of
action. The primary focus of this course will be to
understand from a managerial point of view the
concept of decision-making models as well as the
interpretation and application of these concepts to
contemporary business problems.

B7419  Application of Leadership Skills
3 credit hours

This course is designed to expose students to
comprehensive leadership skills. Individual
measurement approaches will assess strengths
and weaknesses — in order to help the student
develop well-rounded leadership competencies.
The student will also demonstrate comprehensive
leadership skills in an applied leadership project —
one calling for the demonstration of multiple
leadership capabilities.

B7420  Overview of Global Business Sustainability
3 credit hours

What is sustainability? Why at this point in the 21st
century is the focus of policy-makers, Politicians,



business executives and concerned citizens on
this topic? This course develops a business case
for sustainability, presents alternative viewpoints,
discusses in depth natural capitalism, challenges
the paradigm that growth is always good and
challenges the learner to rethink consumerism and
its impact on the planet and its inhabitants.

B7421 Sustainable Systems: The Science of

Industrial Ecology
3 credit hours

This course introduces the science of Industrial
Ecology (IE). IE is presented as a framework for
studying the interactions of modern technological
society with the environment. The course helps
students to understand the potential for
environmental improvement in industry using an
analogy of industrial systems to natural ecological
systems. Industries, organizations and
manufacturing processes are seen as interacting
systems rather than isolated components in a
system of linear flows. Students will learn to diag-
nose and solve complex system-level problems by
applying the IE framework.

B7422 Developing Sustainable Products and
Services
3 credit hours
This integrative course investigates the
organization’s supply chain from the development,
packaging and marketing of new products and
services through the implementation of sustainable
manufacturing/ operations and logistics that
reduce waste through reducing the firm’s carbon
footprint. This course features the opportunity for
DBAs across a range of functional disciplines to
demonstrate the return on investment of
sustainable products, services and/or supply
chain.

B7423 Designing Sustainable Environments

3 credit hours

“Going green” is becoming a goal of cities, regions
and organizations. This course focuses on the
latest theories and practice of urban design and
planning, looking broadly at public policy, urban
design and planning and business models
designed to develop market and build green
environments. Students examine the “green”
perspective through frameworks, practices, and
tools that construct economic and environmental
success.
B7424  Field Study or Research in Global and

Business Sustainability
3 credit hours

This course is a project-based course that

explores the research and analytic tools
organizations use to assess their sustainability
issues. The course presents the research and
analytic tools used in an environment sustainability
study. In small groups, students learn systems
modeling and sustainability consulting skills by
working on a semester-long project with real-life
organizations and managers. The course focuses
on gaining practical insights from the
sustainability/systems analysis process.

B7432 Corporate Social Responsibility
3 credit hours

This graduate course provides an in-depth review
and analysis of the latest theories and research on
corporate social responsibility. The course focuses
on understanding governmental and quasi-
governmental regulatory institutions and related
corporate social responsibility business impacts;
an understanding of the process of developing
corporate social responsibility standards and
policies, how to interpret them, and how to
determine relative weight; and an understanding of
how to assess, deal with and prevent corporate
social responsibility risks. Emphasis includes
working with and being a team leader and in
collaboration. Communication projects will focus
on critical thinking, problem solving, and decision
making based on relevant research, information
literacy, applied technology, integration, ethical
and diversity concerns. Attention is focused on
utilizing leadership and collaboration practices in
corporate social responsibility within an
organization, an industry, country, region, and
world.

B7501 Healthcare Industry Trends and Analysis
3 credit hours

This course presents an overview of the United
States health services system from an historical
and contemporary perspective. Course content will
examine patterns and utilization of health services,
an examination of health service providers,
non-financial and financial resources for health
services, assessment and regulation of health
services performance, and an overview of national
health policy.

B7511  Independent Study in Healthcare
Administration
3 credit hours

This course offers doctoral-level analysis of
selected topics in healthcare administration,
focusing on doctoral-level analysis of selected
Information systems topics, and is completed on a
one-to-one basis with a faculty mentor. The
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Directed Independent Study (DIS) option provides
an opportunity for students to carry out a creative
research projectin an area of their choice that
differs from that of the dissertation. The DIS may
arise from an in-depth study of some aspect of a
recently completed graduate course; an analysis of
new ideas, theories or concepts; or evaluation of
new strategies. It can involve the resolution of an
isolated educational problem, collection, and
interpretation of accumulated data, or an approved
field experience.

Note: Students are generally limited to one
Directed Independent Studies course per program
of study.

B7521 Global Challenges
3 credit hours

This graduate course provides an in-depth review
and analysis of the latest theories and research to
provide the advanced graduate student with an
understanding of a range of global challenges. The
issues include management of global businesses,
management of businesses that are impacted by
globalization, and management of businesses that
use the Internet. Cultural, ethical, standards of
practice, political, and legal differences are
examined. Communication projects will focus on
critical thinking, problem solving, and decision
making based on relevant research, information
literacy, applied technology, and integration
concerns. Attention is focused on utilizing
leadership and collaboration practices in dealing
with global challenges.

B7601 Multinational Marketing Strategy
3 credit hours

This course provides an overview of international
business. Emphasis is given to the comprehensive
international environment (cultural and political
environment, legal system, etc.) and similarities
and differences of doing business abroad. The
course examines international product positioning,
promotional strategies, pricing issues, and
distribution strategies on the international market.
This course also provides practical and theoretical
knowledge and skills for entrepreneurs and
managers interested in doing business abroad.

B7602 Global Management Models
3 credit hours

This advanced course an in-depth review and
analysis of the latest theories and research on
global management models. The course reviews
and provides research opportunities on chain
management issues focused on ethical
international management, including the
integration of corporate culture, integration,
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implementation, and globalization. Specific
applications to research areas in business
strategies are explored. Written projects will focus
on critical thinking, problem-solving, decision-
making and information literacy.

B7603 International Financial Management

3 credit hours

This course provides a background on the
international environment, and focuses on the
managerial aspects from a corporate perspective.
It examines international financial environment,
exchange rate behavior, exchange rate risk
management, and the role and functioning of
international banking. This course also provides
students with theoretical and practical knowledge
in international financial management. The student
will be able to use this knowledge in academia and
in business.

B7604 Seminar in International Business
3 credit hours

This course presents a survey of the most impor-
tant activities in international business and offers a
framework of thinking about them from the
perspective of the company manager. Students
examine international trade and foreign direct
investment patterns and theories, international
financial markets and how firms dealing in those
markets operate, trade and investment barriers,
and functioning of economic integration,
challenges and opportunities of multinational
operations, and the means by which MNEs develop
and sustain a competitive presence. The seminar
interchangeably provides in-depth coverage of the
most important world markets: Europe, Asia, South
America, etc.

B7605 International Trade Law

3 credit hours

This course provides an overview of international
trade law for managers. Emphasis is placed on
legal aspects managers might encounter when
engaged in international trade. Topics include
contracts, intellectual property rights, product
liability, and trade practice legislation.

B7606 International Monetary Economics
3 credit hours

This course provides an in-depth analysis of
historical and contemporary issues in international
monetary economics. Topics include balance of
payments, different exchange rate regimes (fixed,
floating, pegged, managed floating), the reform and
evolution of international monetary arrangements,
the gold standard, the Bretton Woods system,
target zones, optimum currency areas, the



European monetary system, and the European
monetary union.

B7607 Comparative Economic Systems

3 credit hours

This course provides students an understanding of
the organization, operation and performance of
economic systems, both in theory and in practice.
It examines alternative methods of determining the
bill of goods to be produced, the allocation of
resources to produce it, and the distribution of the
resulting income. The course explores various
alternative answers by analyzing and comparing
different economic systems.

B7608 Advanced International Organizations
3 credit hours

This advanced course reviews, and provides
research opportunities on, issues of international
trade from a multidisciplinary, strategic, and
meta-analysis perspective. Students examine the
nature and complexities of international business
and international trade policy from the perspective
of senior management, consultant, and policy
maker. Theory, research, and literature from a
political, economic, sociocultural, social
psychology, legal, and historic perspective are
explored in depth.

B7609 International Project |

3 credit hours

This course provides the participant with a general
overview of international management, including
the concepts of corporate culture, integration,
implementation, and globalization. The course
enables students to study in another country with
the guidance and supervision of a qualified faculty
member, accompanied by other graduate students.
Business practices, culture, customs, and trade
practices unique to that country or that region will
be the focus of discussion. Learning will be
enhanced with business facility tours, and meeting
with university professors, industry executives, and
government leaders. The country is selected on the
basis of prevailing student and faculty interests.
B7610 Leadership in Global and Multicultural
Organizations

3 credit hours

This advanced course reviews and provides
research opportunities on leadership issues in
global, international, and multicultural
organizations. Culturally sensitive leadership skills,
styles, practices, models, trends, theories, and
concepts are examined. Attention is given to
international ethical, diversity, and conflict
management research and practices. The course

includes theoretical orientation and theory-to-
practice experiences using case studies,
demonstrations, and simulations. The course
provides an in-depth review and analysis of the
latest theories and research on leadership in
global and multicultural organizations. Written proj-
ects will focus on critical thinking, problem solving,
decision making and information literacy. Attention
is given to team leadership, team

collaboration skills within a culturally diverse
world.

B7611  Independent Study in International Business
3 credit hours

This course offers doctoral-level analysis of
selected international business topics, including
selected information systems topics, and is
completed on a one-to-one basis with a faculty
mentor. The Directed Independent Study (DIS)
option provides an opportunity for students to carry
out a creative research project in an area of their
choice that differs from that of the dissertation. The
DIS may arise from an in-depth study of some
aspect of a recently completed graduate course;
an analysis of new ideas, theories or concepts; or
evaluation of new strategies. It can involve the
resolution of an isolated educational problem,
collection, and interpretation of accumulated data,
or an approved field experience.

Note: Students are generally limited to one
Directed Independent Studies course per program
of study.

B7612 Advanced International Economics
3 credit hours

This advanced course reviews and provides
research opportunities on issues of international
economics. This course focuses on applications of
economic theory, including the impact of
international trade, the World Trade Organization
(WTOQ), the General Agreement on Trade and Tariffs
(GATT), regional economic integration such as the
European Union (EU) and the North American Free
Trade Agreement (NAFTA), and international trade
policy.

B7613 International Project Il
3 credit hours

This course provides the participant with a general
overview of international management, including
the concepts of corporate culture, integration,
implementation, and globalization. The course
enables students to study in another country with
the guidance and supervision of a qualified faculty
member, accompanied by other graduate students.
Business practices, culture, customs, and trade
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practices unique to that country or that region will
be the focus of discussion. Learning will be
enhanced with business facility tours, and meeting
with university professors, industry executives, and
government leaders. The country is selected on the
basis of prevailing student and faculty interests.
The country selected must be different from that
chosen in International Project | (B7609).
Prerequisite(s): B7609

B7616 International Business Law and Practices
3 credit hours

This advanced course provides an in-depth review
and analysis of the latest theories, research, and
information on international trade law for
managers. Emphasis is placed on legal aspects
managers might encounter when engaged in
international trade. The course reviews and
provides research opportunities on issues of
international trade from a multidisciplinary,
strategic, and meta analysis perspective. The
course examines the nature and complexities of
international business and international trade
polices. Theory, research, ethics, and literature
from a political, economic, social cultural, social
psychology, legal, and historic perspective will be
explored in depth. Written projects will focus on
critical thinking, problem solving, decision making
and information literacy.

B7628 Leading Innovation and Change
3 credit hours

This course will examine the challenges of leading
and managing innovative change and creative
processes. The conditions in which the

innovative change process is synthesized within
organizations will be evaluated and the following
items will be reviewed: literature on the innovative
process; the contribution of individuals; cross
functionality; geographic dispersion; technical
communication; inter- and intra-organizational
networks; organizational characteristics;
organizational learning; and market changes. The
primary goal of the course is to provide a holistic
view of the process of innovation, through
exploration of literature. This course will provide
exposure to a variety of perspectives on innovation
and will promote integrative thinking about the
conditions under which innovation is supported.

B7630 Contemporary Accounting Theory
3 credit hours

This course will involve an intensive study of
recent developments, research and literature in
accounting theory promulgated by the various
professional accounting associations and
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regulatory agencies. This course will focus on an
in-depth examination of contemporary issues in
financial and managerial accounting within the
context of pronouncements of the financial
accounting standards board and their subsequent
inclusion in Generally Accepted Accounting
Principles.

B7640 Accounting in a Global Financial Community
3 credit hours

This course compares the theoretical basis of
accounting standards from an international
perspective. The impact of diverse cultures, the
pronouncements of the IASB, and governments on
the harmonization of accounting standards will be
examined. Additionally this course will examine the
reliability of internationally prepared financial
statements from the perspective of SEC, investors
and creditors.

B7650 Accounting Control Systems
3 credit hours

This course will study the development and use of
financial control systems. The primary emphasis of
this course will be on the effect of legislation and
the assurance services required by regulators and
associations in the development, implementation
and, monitoring of control systems. A secondary
focus will be on issues faced by controllers and
other financial managers in administering
accounting control systems.

B7660  The Evolution of Accounting Theory and
Practice
3 credit hours

This course chronicles the development of
accounting theory as a response to changes in
culture. The goal of this course is to analyze the
relations of accounting and the social world, in a
historical context, to better understand why
accounting and auditing standards have achieved
their present state of evolution.

B7670 Financial Reporting Theory
3 credit hours

This course will study the utility of financial
statement interpretation in the strategic process of
management. An intensive study and critical
examination of accounting and financial reporting
theories, concepts and standards; evaluations of
the pronouncements of accounting standard-
setters and financial reporting regulators will be an
integral part of this course.

B7680 Accounting and Corporate Goverance
3 credit hours

Corporate governance is the process, used by



management, to administer the resources
entrusted to it by its stockholders. The accounting
process measures and reports management’s
financial representations within the context of
generally accepted accounting principles, thus,
adding creditability to management's financial
assertions. This course will study this complex
relationship between corporate management and
accounting.

B7701  Data Management Strategies and
Technologies
3 credit hours
This course explores data management and its
enabling technologies as key components for
improving mission effectiveness through the
development of open, enterprise-wide, and
state-of-the-art data architecture. In addition, the
course considers key data management strategies,
their enabling information technologies including
data bases, data warehousing, electronic
archiving, data mining, the web “database”
search engines, and other knowledge discovery
methodologies. The goal of the course is to enable
students to identify and implement data
management strategies and data-related
technologies that enhance the objectives,
strategies and resources of their organizations.

B7702 Management Information and Decision
Support Systems
3 credit hours

This course provides doctoral students a
perspective on how information technologies
impacts decision-making. While disciplines such
as computer science analyze the design of
information technology, i.e. the manner in which
information exchange is affected, this course takes
a techno-economic approach. The first theme will
examine the infrastructure of doing online business
and the coordination between online business and
traditional way of doing business. The second
theme will be information and knowledge
management examining the human aspects of
knowledge management such as the role of
communities of practice, types of organizational
values and leadership competencies needed to
support information sharing and collaboration; and
examine ways to measure the contribution of
knowledge in meeting organizational objectives
and strategies.

B7703  Artificial Intelligence
3 credit hours

This course provides an examination of the
managerial and business use of artificial
intelligence, with more attention to expert systems.

The course is mainly a review of literature, with the
broad objective of informing the student about the
state-of-the-art in this field. As such, there is
initially an examination of the basic technology and
the processes for acquiring, representing, and
implementing knowledge. In addition, substantial
exploration of current application areas is
included. The purpose is to bring the student up to
speed in this emerging technology. Finally, the
question of future possibilities and potential is
considered.

B7704 Managing Information Systems Resources
3 credit hours

The course examines challenges and risks
associated with enterprise-wide initiatives
including oversight, technology, integration,
culture, policy realities, and project management.
The course provides a management overview of
the current state-of-the-art trends in information
systems technology: software development
technologies; data management; computer
systems hardware; human-computer interfaces;
voice recognition; natural language understanding;
collaborative technologies; telecommunications
technologies; and electronic commerce
technologies. Topics include organization and
process changes resulting from enterprise
application implementation.

B7705 Global Enterprise Networking and
Telecommunication
3 credit hours

This course focuses on the management and
technological aspects of network and
telecommunications technology in a global
networked enterprise, examining their costs,
benefits, security implications, implementation
impacts, various net-centric applications, and wide
area networks and associated Internet
technologies. The course includes an overview of
global communications protocols, network and
distributed database management systems,
network security, storage and multimedia delivery
issues, shared virtual reality technologies, and the
significance of shifts in regulatory and industry
structure.

B7706  Systems Design and Evaluation
3 credit hours

This course examines the information systems
process, including methodologies of systems
analysis and design. Issues include project
management; interface design; organizational
requirements; constraints; documentation;
implementation; control; performance evaluation;
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leadership challenges of initiation, collaboration,
design, implementation; and portfolio project
management of process-centric improvements.
The course explores best practices and strategies
for building elements of a successful business
case, including analysis of alternatives, risk
assessments, information assurance strategy,
acquisition strategy, and performance-based
management systems. For the final project, stu-
dents will develop a business case for an IT proj-
ect, which will demonstrate mastery of the course
objectives.

B7707 Themes in Information Systems
3 credit hours

This course explores key management,
organizational, behavioral issues and challenges in
Information Systems (IS). The course covers
problem areas such as corporate strategy and
information technology (IT), IT-related innovation,
business value of IT, IT adoption, managing the
systems development process, harnessing
knowledge and learning via systems, and
understanding IT and organizational change Both
classics and recent IS/IT research articles will be
used. The course requires individual reading of
papers, class discussions and work on short and
long research papers. The course will give
students a broad understanding of the themes and
research questions that identify the core identity of
the information systems research field.

B7708  Selected Information Systems Topics
3 credit hours

This course offers exposure to current special
topics in the information systems area: the latest
Internet concepts, web-based approaches to
business, etc. The course allows advanced
doctoral-level work in management/business
information systems areas, based upon student
demand and availability of faculty members.

B7709 Research in Information Systems
3 credit hours

This course examines the scope and role of
research in computer information systems. Since
research programs derive from theory foundations,
an exploration of the theoretical grounds underlies
the course. Fundamentally, information systems
support the making and communication of
decisions; therefore decision theory is an
important theoretical element. Further, since the
decision process is an intensely human activity, a
wide range of human theory is relevant, including
psychology, sociology, communication, learning,
and education. The course seeks to develop
understanding of the rather unique
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interdisciplinary nature of information systems
research, as well as the more pragmatic aspects of
conceptualizing and implementing a research
program.

B7710  Advanced Information Systems Seminar
3 credit hours

This course provides an in-depth view of
information systems and business strategy in terms
of organizational structure, control systems, and
information systems technologies. It also provides
an understanding of business process engineering
and future trends in information systems. The
student will develop an empirical article for
submission to a peer-reviewed journal or
conference.

B7711  Independent Study in Information Systems
3 credit hours

This course focuses on doctoral-level analysis of
selected information systems topics, and is
completed on a one-to-one basis with a faculty
mentor. The Directed Independent Study (DIS)
option provides an opportunity for students to carry
out a creative research projectin an area of their
choice that differs from that of the dissertation. The
DIS may arise from an in-depth study of some
aspect of a recently completed graduate course;
an analysis of new ideas, theories, or concepts; or
evaluation of new strategies. It can involve the
resolution of an isolated educational problem,
collection, and interpretation of accumulated data,
or an approved field experience.

Note: Students are generally limited to one
Directed Independent Studies course per program
of study.

B7771  Solutions Leadership
3 credit hours

Getting things done in complex organizations is
difficult and the best leaders are those who know
how to mobilize ideas, support, people and
resources to address tough problems. Doctoral
students in this class will develop in-depth
understanding of the research and theory on lead-
ing strategic change/initiatives focusing on
understanding the role of organizational history
and corporate culture, the climate for change,
organizational politics, resources and rewards,
people and teams and communication play in
solutions leadership. Students will also focus on
challenges and solutions in their respective fields
and work with colleagues to understand the
interdependencies and impact on the business of
implementing solutions.



B7783  Solution-Oriented Decisions Models
3 credit hours

This graduate course provides an in-depth review
and analysis of the latest theories and research to
provide the advanced graduate student with an
understanding of various models of decision
making and how to select the best combination for
appropriate solutions. The methods cover
quantitative, qualitative, game theory, group
dynamics, expert systems, ethical, and logical
theories, research, and methods. Focus includes
developing and instituting decision making audits
to evaluate decision[s] that are to be or have been
made. The use of information systems technology
for decision support systems is analyzed.
Communication projects will focus on critical
thinking, problem solving, and decision making
based on relevant research, information literacy,
applied technology, integration, ethical and
diversity concerns. Focused attention is on utilizing
leadership and collaboration practices in
solutions oriented decision-making.

B7910  Customized Course |
3 credit hours

This course provides an opportunity for DBA
students to have a customized learning experience
whereby they work with a faculty member to
create a Customized Course in an area of their
choice. The Customized Course may arise from a
situation pertaining to professional employment; an
in-depth study of some aspect of a recently
completed graduate course; an analysis of new
ideas, theories or concepts; or an applied problem
or opportunity that needs identification; analysis;
implementation/execution and recommendation or
evaluation.

B7920 Customized Course Il

3 credit hours

This course provides an opportunity for DBA
students to have a customized learning experience
whereby they work with a faculty member to
create a Customized Course in an area of their
choice. The Customized Course may arise from a
situation pertaining to professional employment; an
in-depth study of some aspect of a recently
completed graduate course; an analysis of new
ideas, theories or concepts; or an applied problem
or opportunity that needs identification; analysis;
implementation/execution and recommendation or
evaluation.

B7930 Advanced Seminar in Research Methods
3 credit hours

This 15-week seminar focuses on preparation for
the Comprehensive Examination and the
development of the dissertation prospectus. The
focus is on learning how to review massive
amounts of theory, data, and research and learning
to synthesize it into useful knowledge. The focus
also includes advanced understanding of the
research project development and management.
Students may enroll in the latter part of the
doctoral program as defined by their program of
study as an elective.

DISSERTATION (D)

D9001  Dissertation

3 credit hours

This course guides students in the preparation of
completing an original dissertation/research
project. Students will define a topic for a
dissertation/research project, develop a
prospectus and submit it for approval, form a
dissertation/research project committee, and
develop a proposal. Students will also research the
background of the selected topic area, critically
evaluate prior research, conduct a review of
literature and information sources related to the
proposed research, compile a reference list
related to the proposed research, and complete a
working draft of an introduction to the
dissertation/research project. Objectives may vary
as per an approved alternative timeline.

D9002 Dissertation
3 credit hours

This course guides students in the preparation of
completing an original dissertation/research
project. Students will complete a working draft of a
literature/information source review, describe the
design of the dissertation/research project,
complete a working draft of a methodology or
approach to organizational improvement and
problem resolution, and revise and refine the
proposal. Students will also prepare for the
proposal defense, successfully defend the pro-
posal, complete and submit an IRB application, and
prepare to conduct research. Objectives may vary
as per an approved alternative timeline.
Prerequisite(s): D9001
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D9003 Dissertation
3 credit hours

This course guides students in the preparation of
completing an original dissertation/research
project. Students will conduct research after
receiving IRB approval. Students will also analyze
and interpret data, draw conclusions based on
results, and write results. Objectives may vary as
per an approved alternative timeline.
Prerequisite(s):09001, D9002

D9004 Dissertation

3 credit hours

This course guides students in the preparation of
completing an original dissertation/research
project. Students will write discussion,
conclusions, implications and recommendations,
complete the final dissertation/research project
document, submit it to Turnitin ®, prepare for the
oral defense, and successfully defend the
dissertation/research project. Students will also
revise the dissertation/research project document,
per the committee’s recommendations, submit the
document for the final editing process, submit the
final version for approval, and secure all necessary
signatures and approvals. Objectives may vary as
per an approved alternative timeline.
Prerequisite(s):09001, D9002, D003

D9001E Dissertation Extension

0 credit hours

This course is an extension of D9001 and is taken in
the event that a student requires additional time in
order to satisfy the specific course deliverables.
Prerequisite(s): D9001

D9002E Dissertation Extension

0 credit hours

This course is an extension of D9002 and is taken in
the event that a student requires additional time in
order to satisfy the specific course deliverables.
Prerequisite(s): D9002

D9003E Dissertation Extension

0 credit hours

This course is an extension of D9003 and is taken in
the event that a student requires additional time in
order to satisfy the specific course deliverables.
Prerequisite(s): D9003

D9004E Dissertation Extension

0 credit hours

This course is an extension of D9004 and is taken in
the event that a student requires additional time in
order to satisfy the specific course deliverables.
Prerequisite(s): D9004
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D9501 Dissertation

1.5 credit hours

This course guides students in the preparation of
completing an original dissertation/research
project. Students will define a topic for a
dissertation/research project, develop a
prospectus and submit it for approval, form a
dissertation/research project committee, and
develop a proposal. Objectives may vary as per an
approved alternative timeline.

D9502 Dissertation

3 credit hours

This course guides students in the preparation of
completing an original dissertation/research
project. Students will research the background of
the selected topic area, critically evaluate prior
research, conduct a review of literature and
information sources related to the proposed
research, compile a reference list related to the
proposed research, and complete a working draft
of an introduction to the dissertation/research
project. Students will also complete a working
draft of a literature/information source review,
describe the design of the dissertation/research
project, complete a working draft of a methodology
or approach to organizational improvement and
problem resolution, and revise and refine the
proposal. Objectives may vary as per an approved
alternative timeline.

Prerequisite(s): D501

D9503  Dissertation

3 credit hours

This course guides students in the preparation of
completing an original dissertation/research
project. Students will prepare for the proposal
defense, successfully defend the proposal, complete
and submit an IRB application, and prepare to
conduct research. Students will also conduct the
research after receiving IRB approval. Objectives
may vary as per an approved alternative timeline.
Prerequisite(s): D9501, D9502

D9504 Dissertation

3 credit hours

This course guides students in the preparation of
completing an original dissertation/research
project. Students will analyze and interpret data,
draw conclusions based on results, and write
results. Students will also write discussion,
conclusions, implications and recommendations,
complete the final dissertation/research project
document, submit it to Turnitin ®, prepare for the
oral defense, and successfully defend the
dissertation/research project. Objectives may vary
as per an approved alternative timeline.
Prerequisite(s): D9501, D9502, D9503



D9505 Dissertation
1.5 credit hours

This course guides students in the preparation of
completing an original dissertation/research
project. Students will revise the dissertation/
research project document, per the committee’s
recommendations, submit the document for the
final editing process, submit the final version for
approval, and secure all necessary signatures and
approvals. Objectives may vary as per an approved
alternative timeline.

Prerequisite(s): D9501, D9502, D9503, D9504

D9501E Dissertation Extension
0 credit hours

This course is an extension of D9501 and is taken in
the event that a student requires additional time in
order to satisfy the specific course deliverables.
Prerequisite(s): D9501

D9502E Dissertation Extension

0 credit hours

This course is an extension of D9502 and is taken in
the event that a student requires additional time in
order to satisfy the specific course deliverables.
Prerequisite(s): D9502

D9503E Dissertation Extension

0 credit hours

This course is an extension of D9503 and is taken in
the event that a student requires additional time in
order to satisfy the specific course deliverables.
Prerequisite(s): D9503

D9504E Dissertation Extension

0 credit hours

This course is an extension of D9504 and is taken in
the event that a student requires additional time in
order to satisfy the specific course deliverables.
Prerequisite(s): D9504

D9505E Dissertation Extension

0 credit hours

This course is an extension of D9505 and is taken in
the event that a student requires additional time in
order to satisfy the specific course deliverables.
Prerequisite(s): D9505

HEALTH SERVICES MANAGEMENT (HM)
HMG6010 Seminar in Current Healthcare Trends

and Issues
3 credit hours
This course maps the dynamic environmentin
healthcare focusing on the interplay among
organizations, the impact of the changes and
trends from across the health industry, and the
implications of changes in healthcare policy on the
future of the healthcare delivery system in the US.

The course will touch on healthcare economics,
effective business models and emerging
organizational challenges facing healthcare
organizations today.

HM6020 Accounting and Finance for Managers

3 credit hours

This course provides accounting methods and
traditional financial management concepts of risk,
value, return, cost of capital and cash flow for both
for- profit and non-profit organizations. Topics
include: analysis of cost reports, payment
capitation, corporate structure and taxation
implications, governmental requirements,
utilization management, case mix/payer mix,
severity of illness assignment, basic tools of capital
budgeting, risk analysis, tactical alterative analysis
and forecasting, and an examination of how ethics
in healthcare finance has affected the healthcare
marketplace. Challenges include balancing cost
effectiveness with patient care.

HM6030 Business Operations and Economic
Principles
3 credit hours
This course covers an introduction to the business
enterprise, current business practices applied to
managed care, review of economic systems and
basic economic principles, evolution of health- and
managed care markets, cost/effectiveness
analysis, medical care markets, economics of
contract formation, economics of corporate
decision making, merger analysis, and insurance
costs.

HM6040 Healthcare Organizations and
Administration
3 credit hours
This course provides an understanding of the
organization and delivery of health services,
drawing on theory from the social science and
business disciplines. Topics include organization
of healthcare delivery, organizational theory,
integration/continuum of care perspectives,
organizational models, adoption of innovations,
provider relationships and network structures,
and impact on efficacy.

HM6050 Healthcare Policy and Analysis
3 credit hours

This course provides understanding and skills in
the development of policy analysis, recent
legislative developments, federal health reform,
state health plans, the regulatory processes,
political forces in health policy, methods for
influencing policy, and PAC.
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HM6060 Health Law and Ethics
3 credit hours

This course offers a review of recent develop-
ments in healthcare liability, negligence theory,
formation of contracts, law of agency, labor law,
documentation procedures, evaluation of evidence
in litigation, theory of the case, settlement of
claims, values clarification, and current ethical
issues in the practice of healthcare administration.

HM6070 Health Outcomes and Behaviors
3 credit hours

This course considers outcomes, healthcare
assessment in integrated delivery systems, risk
adjustment methods, performance analysis design,
development of health status indicators, evaluation
techniques, results reporting, medical decision
making, professional practice patterns and
behaviors, professional behaviors, organizational
structure analysis, and medical culture issues.

HM6080 Health Planning and Marketing
3 credit hours

This course focuses on multi-range planning
strategies in the integrated healthcare industry.
Topics covered include historical perspectives of
planning, market demographic analysis, strategic
decision making, and comparative analysis of
planning models. These principles are applied to
the specialized theories and methods of marketing
and promoting in healthcare. Topics covered
include strategic planning and marketing, market
research, marketing of health programs,
competitor analysis, healthcare advertising,
provider referrals, and consumer behaviors.

HM6100 Leadership in Organizations

3 credit hours

This course offering focuses on elements and
qualities of proactive leadership, including
effective behaviors, communication strategies,
time management, problem and dispute resolution,
employee empowerment, leadership professional
development, and leadership for continuous
improvement initiatives.

HM6110 Management and Organizational Behavior
3 credit hours

This course focuses on the understanding and
development of management skills for continued
effectiveness. Topics include applied organization
theory, organization design, applications of
management theory, conceptual models, inter-
organizational networks/coalitions, quality
management strategies, change management and
innovation, human resource policies, training
management and communication skills, conflict
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management, dispute resolution techniques, and a
review of behavioral science research that relates
to organizational behavior.

HM6120 Management Information Systems
3 credit hours

This course presents information systems design,
management and maintenance applied to various
healthcare settings, system architecture analysis
and design, software evaluation and testing,
system life cycle, replacement planning and
electronic data interchange and reviews current
software application.

HM6130 Principles of Negotiation and Risk
Management
3 credit hours

This course covers the principles, practices, and
strategies of negotiation and risk management
within the context of contemporary healthcare
administration, including facilities, services,
personnel, real estate, and materials acquisitions,
legal implications, labor management and
collective bargaining, and insurance principles and
practices.

HM6140 Quantitative Methods

3 credit hours

This course provides a review of empirical
research methods useful in healthcare
management. Topics covered include survey and
experimental design and implementation,
statistical analysis through multivariate regression,
data management, data quality assessment, and
customary business analysis tools. Use of a
standard statistical software package is required.

HM6160 Health Service Management: A Summative
Review

3 credit hours

This course requires the writing of a capstone

project that integrates research related to

concepts, methodologies, policies, and regulations

as it applies to the role of a health services

manager.

ORGANIZATIONAL LEADERSHIP (L)

L7101  Foundations of Leadership
3 credit hours

This course examines the process of leadership,
delineating the leader’s responsibility within that
process. This course examines the development of
leadership theories and approaches and their role
in organizations today. This course examines the
differences between management and leadership
and why those differences are important to the
health of organizations.



L7131 Human Resource Management
3 credit hours

This course is designed to assist future
administrators in maximizing the productive use
of personnel. There is a focus on selection,
motivation, evaluation and negotiation. The course
includes such categories as job descriptions,
development, and performance evaluation
instruments, and highlights case study and
problem-resolution strategies.

L7400  Special Topics: Human Services

3 credit hours

This seminar presents special topics related to
human services administration. Full-time and
visiting faculty members, including recognized
leaders in the field, provide a special seminar
offering in their particular area of interest or
expertise. The focus of this seminar is on expand-
ing and extending the core curriculum in human
services administration in responsive and creative
ways. Contemporary issues, current trends,
notable innovations, new research findings, and
unique methodologies are covered. The expected
student outcome is mastery of specialized
knowledge that complements and supplements the
core curriculum. By permission of advisor.

L7431 Theory and Development of Motivation

3 credit hours

This course covers the theory and development of
motivation. Major interest is placed on motivation,
models, and strategies for enhancing motivation in
individuals and groups, variables affecting (and
affected by) motivation and environmental
influences on motivation.

L7432  Professional Development in Leadership
3 credit hours

Students identify their own leadership styles, their
strengths and weaknesses. Further, they evaluate a
wide range of leadership styles against different
organizational contexts and create a plan to
develop their own leadership competencies as
well as leadership competencies of their
employees.

L7435 Financial Management in Human Services
3 credit hours

This course familiarizes the student with financial
terms, concepts, and procedures used in the
financial management of human services and other
not-for-profit entities. Legal forms of organization
and different entity tax statuses are identified. The
student is exposed to evolving accounting theory
as it relates to all not-for-profit entities. Financial
planning, including various approaches to

budgeting, asset management, and financial
decision making, are also presented.

L7437  Special Topics in Organizational Leadership
3 credit hours

This seminar presents special topics related to
organizational leadership. Full-time and visiting
faculty members, including recognized leaders in
the field, provide a special seminar offering in their
particular areas of interest or expertise. The focus
of this seminar is on expanding and extending the
core curriculum in organizational leadership in
responsive and creative ways. Contemporary
issues, current trends, notable innovations, new
research findings, and unique methodologies are
covered in this seminar. The expected student
outcome is mastery of specialized knowledge that
complements and supplements the core
curriculum. By permission of advisor.

L7438  Team Development and Leadership
3 credit hours

This course utilizes an experiential format to focus
on a variety of concepts and practices associated
with developing and managing an effective team.
Different approaches to management, motivation,
and performance are addressed, along with some
barriers to effective team efforts. Case studies
and problem resolution are the focus of this
experience. Expected student outcomes include
mastering the basic concepts, theories, and
fundamental techniques of team management,
identifying current challenges and issues
confronting managers in human services
organizations, and identifying positive team
management strategies and their application to
human services.

L7440  Organizational Consultation
3 credit hours

This course emphasizes knowledge and applica-
tion of the latest theories and research in consult-
ing provides advanced exploration of the latest
theories and research in Organization
Development. Students will review and analyze the
theoretical foundations of Business Consulting,
and the practical applications of Management
Consulting organizational and management
consulting and apply them to business problems
and strategies. The course provides an overview of
the consulting profession with a subsequent
emphasis on developing proficiencies in a range of
skills required to practice consulting.
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L7450 Interpersonal and Organizational
Communication

3 credit hours

This course focuses on a variety of issues
embedded in both interpersonal and organizational
communication. These issues include trust,
organizational climate, perception, motivation,

and the communication process. The course also
elaborates on patterns of miscommunication as

these patterns affect organizational communication.

L7451 Leading Through and Beyond Change

3 credit hours

This course focuses on expanding and extending
the core curriculum in organizational leadership to
include the process of change and how that
process affects organizations and those who lead
them. It explores resistance to change, change
models, leadership challenges in facilitating change,
the role of both the leader and the follower in the
change process, and how to identify future trends.

L7452  Leadership and Ethics

3 credit hours

This course focuses on theories and models of
leadership with special attention to the
demonstration of an understanding, familiarity,
awareness, and competency of the principles of
ethics and how they apply to decision making,
leadership, leadership development, and
value-based leadership.

L7838  Directed Independent Study: Organizational
Leadership

1-3credit hours

This course is completed on a one-to-one basis
with a faculty mentor. The Directed Independent
Study (DIS) option provides an opportunity for
students to carry out a creative research projectin
an area of their choice that differs from that of the
dissertation. The DIS may arise from an in-depth
study of some aspect of a recently completed
graduate course; an analysis of new ideas,
theories or concepts in behavioral sciences; or
evaluation of new strategies used in organizational
leadership. It can involve the resolution of an
isolated educational problem, collection, and
interpretation of accumulated data, or a field
experience to meet licensing requirements. Note:
Students are generally limited to one Directed
Independent Studies course per program of study.
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L7900 Conflict Management
3 credit hours

This course provides participants with the theory
and best practices for understanding and
managing conflict and appropriate resolution.
Students examine different contexts of
interpersonal and inter-group conflicts and use
methods for diagnosing the extent and severity of
the differences (in terms of positions, values and
needs) between individuals and groups. An
examination of the effects of overt and covert
conflicts in terms of communication and trust
breaking is included, as is the impact of
differential personal styles and values on conflict
management. Trade-offs and risk analysis are
considered in the mediation/resolution process.
The course includes theoretical orientations and
theory-to-practice experiences using case studies,
demonstrations and simulations.

RESEARCH (R)

R6034  Introduction to SPSS

3 credit hours

This course is designed to familiarize the student
with the foundations of data analysis using the
SPSS software. Students are expected to become
capable of data entry and retrieval processes, as
well as elementary analysis including, but not
limited to, descriptive statistics, chi-squares, and
one-way analysis of variance.

R7001  Introduction to Research Methods

3 credit hours

This course must be taken before all other
research courses. The course offers a brief
introduction to the philosophical underpinnings of
research inquiry. It offers an overview of
quantitative, qualitative, and mixed-method
research methodologies used across the
disciplines of business, education, and behavioral
sciences. Emphasis will be placed on the
establishment of appropriate connections between
research questions and methodologies.
Prerequisite(s): W7000

R7031  Methods and Analysis of Quantitative
Research
3 credit hours

This is an introductory course that f